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2.  Complete the required 30 semester hour M.B.A. program:

Course Title Hours
MBA 700  Accounting Analysis  3
MBA 705  Economic Analysis 3
MBA 710  Business Analytics 3
MBA 715  Systems Design 3
MBA 720  Contemporary Issues in Business 3
MBA 725  Applied Marketing 3
MBA 730  Leadership and Management 3
MBA 735  Operations Management 3
MBA 740  Applied Corporate Finance 3
MBA 745  Strategic Planning 3
Total   30

 Although there is no specified order for these courses, there is a 
strongly recommended course sequence that students should 
follow to ensure that they possess the entry-level knowledge and 
understanding assumed by certain M.B.A. courses. For more detail, 
students should consult the M.B.A. website and/or the Director of 
the M.B.A. program.

3.  The student must maintain a 3.0 cumulative grade point average 
on all graduate courses applicable to the particular program and a 
3.0 grade point average for all graduate courses (see the exceptions 
under “Course Repetition” and under “Time Limit”).

4.  The student must successfully complete all steps and meet all 
requirements as outlined for graduate students.

5.  The student should make application for graduation at the 
beginning of the semester in which the last course(s) will be taken.

MASTER OF BUSINESS 
ADMINISTRATION DEGREE WITH 
CONCENTRATION IN HEALTHCARE 
EXECUTIVE MANAGEMENT

Course Title  Hours
MBA 700  Accounting Analysis  3
MBA 705 Economic Analysis  3
MBA 710  Business Analytics  3
MBA 720 Contemporary Issues in Business 3
MBA 730 Leadership and Management  3
MBA 740 Applied Corporate Finance  3
APRN 503 Advanced Research and
    Evidence-based Practice  3
APRN 504 Health Policy and Leadership 3
APRN 506 Health Systems and Risk Management 3
APRN 713 Executive Practicum 3
Total   30

COURSE REPETITION
An M.B.A. student is allowed to repeat a maximum of one course for the 
purpose of improving the grade. Only a grade lower than B can be raised 
by repetition of a course; a reexamination is not permitted. Any course 
that is repeated must be retaken at FMU. A course may be repeated only 
once. Written approval of the Dean of the School of Business is required 
for course repetition. Only the higher grade of the repeated course will be 
counted in the calculation of the grade point average. If a student fails a 
course (i.e., receives a grade of F), the student must retake that course in 
the next semester the course is offered. If the student fails the course again, 
the student will be dismissed from the program. Since this retake process 
can be applied to only one course, the student will be dismissed from the 
M.B.A. program if she/he fails more than one course.

GRADUATE COURSES FOR BUSINESS
MBA 605 Business Tools for the MBA (3) (Prerequisite: Admission to 
the MBA Program or approval of the Dean of the School of Business) 
This course will provide the fundamental knowledge necessary to enter 
the MBA curriculum. Subject matter includes foundational accounting, 
applied statistics, finance, and business software applications.

MBA 700 Accounting Analysis (3) An integrated approach to the use of 
accounting information to support external and internal users’ decision-
making activities. Topics include financial statement format and content; 
the effects of operating, financing, and investing activities on a firm’s 
income, financial position, and cash flows; and the use of accounting 
information for planning, control, and evaluation purposes. The focus 
is on understanding the differences between the needs of external and 
internal decision makers and determining what accounting information is 
appropriate in particular decision contexts.

MBA 705 Economic Analysis (3) This course focuses on market analysis, 
both microeconomic and macroeconomic, for business decision making. 
Topics include the theories of demand and supply, perfect competition, 
monopoly, international trade and the foreign exchange market, the 
money market and monetary policy, and the theories of public goods and 
externalities.

MBA 710 Business Analytics (3) This course will enable decision makers 
to construct models and analyze decisions using data in today’s business 
environment. Quantitative methods will be used to construct models 
with emphasis placed on representing real world problems and gaining 
insight and understanding of the decision making process. Specific models 
developed may include, but are not limited to, statistical fundamentals 
and probability for decision making, linear programming applications, 
multiple regression and forecasting models, and simulation. The course 
will be spreadsheet-based.

MBA 715 Systems Design (3) Study of problems and issues encountered 
in managing information systems technology within the firm, including 
database management, networking and telecommunications, project 
management, and systems design and development.

MBA 720 Contemporary Issues in Business (3), (2), or (1) This course 
provides students with the opportunity to study issues relevant to the 
changing business environment. Topics will vary. This course may be 
repeated for credit. Three credit hours are required for graduation.

MBA 725 Applied Marketing (3) This course examines the marketing 
management decision making process. Focus is upon the critical thinking 
related to the role of marketing within an organization. Topics include 
customer research, segmentation, target marketing, positioning, the 
marketing mix, and marketing metrics. 

MBA 730 Leadership and Management (3) Examines the philosophy and 
practice of managing organizations and their people in the context of a 
rapidly changing environment. Course focus will be upon management 
and leadership philosophies to managing oneself, others, and groups or 
organizations. Critical thinking skills will be engaged to determine when 
to employ different strategies based on common situations and personality 
types. Emphasis is on application of ideas through case studies, research 
papers, and in-class or online exercises. International management 
strategies are reviewed.

MBA 735 Operations Management (3) All organizations have operations 
where inputs are transformed into outputs. Topics typically include the 
following: forecasting; aggregate planning; inventory management; 
scheduling of workers, jobs, tasks, or projects; and quality assurance. 
Managerial problems are solved through the use of quantitative methods 
and models. A manufacturing setting is used for illustrative purposes.

MBA 740 Applied Corporate Finance (3) Corporate financial theory and 
application are studied and then applied in competitive team projects. The 
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