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Institutional Effectiveness Report  
 

 

Name of Program/Department:  Bachelor of Business Administration 

Year:     2024-2025 

Name of Preparer: Johnathan G. Munn 

 

Program Mission Statement 

 

The mission of the Francis Marion School of Business is to serve our region by offering 

high-quality educational programs at the undergraduate, graduate, and professional levels 

that prepare individuals to compete on a regional, national, and global level. We develop 

faculty whose teaching, service, and research benefit students, community members, and 

colleagues.  We engage in student-focused educational experiences in order to develop a 

comprehensive foundation so that they may craft for themselves fulfilling successful 

careers and lives.  

 

Program Learning Outcomes (PLOs) 

 

PLO 1.0 - Students will have the analytical skills necessary to make effective 

decisions. 

 

Alignment with School’s mission: This outcome aligns with the mission statement's aim 

to prepare individuals to compete on regional, national, and global levels. Effective 

decision-making skills, developed through analytical thinking, are crucial to navigate and 

succeed in these competitive environments. 

 

PLO 2.0 - Students will be effective communicators. 

 

Alignment with School’s mission: This outcome aligns with the program's goal to 

provide high-quality education that equips students with the necessary skills to succeed 

professionally. Effective communication is fundamental to any business role and allows 

graduates to articulate ideas clearly and persuasively. 

 

PLO 3.0 - Students will be ethical decision makers. 

 

Alignment with School’s mission: This outcome aligns with the mission statement's 

focus on benefiting community members. By making ethical decisions, graduates not 

only act in the best interest of their organizations, but also consider the wider societal and 

community impact. 

 

PLO 4.0 - Students will have an appreciation for diversity. 

 

Alignment with School’s mission: This outcome directly aligns with the mission of 

preparing individuals to compete on regional, national, and global levels. An 

understanding and appreciation of diversity is fundamental in today's interconnected 

world, enabling graduates to effectively engage with diverse teams and stakeholders. 
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PLO 5.0 - Students will have functional knowledge of areas in Business: Accounting, 

Economics, Management, Quantitative Business Analysis, Finance, Marketing, 

Legal and Social Environment, Information Systems, International Issues. 

 

Alignment with School’s mission: This outcome is closely aligned with the mission's 

aim of offering comprehensive educational programs that equip individuals for 

competition at all levels. By ensuring graduates possess functional knowledge across 

various business areas, the school fulfills its commitment to providing a solid foundation 

for their future career success. 

 

Student Learning Outcomes (SLOs) 

 

The students in the BBA Program in the School of Business:  

 

SLO 1.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed 

expectations when applying analytical thinking to solve business problems.  

Traits: 

• Students will identify information needs when examining business problems.  

• Students will properly interpret data.  

• Students will construct well-reasoned solutions and conclusions.  

 

Corresponds with PLO 1.0: Students will have the analytical skills necessary to 

make effective decisions. 

 

Bloom’s Taxonomy Categorization: Understanding, Applying, and Evaluating 

Students are expected to comprehend and identify the needs of business problems, 

apply their understanding through data interpretation, and evaluate possible solutions, 

thereby demonstrating their capacity to apply analytical thinking in practical problem-

solving scenarios. 

 

SLO 2.1:  Eighty percent (80%) of students in BUS 458 will meet or exceed 

expectations by effectively communicating business knowledge orally. 

Traits: 

• Students will present information in a coherent and organized manner.  

• Students will present information using vocabulary that is proper for context.  

• Students will present information using statements/arguments that are bolstered 

with appropriate evidence.  

• Students will engage audiences in a professional manner (eye contact, proper 

elocution, proper mannerisms).  

 

Corresponds with PLO 2.0: Students will be effective communicators. 

 

Bloom’s Taxonomy Categorization: Applying and Analyzing 

Through presenting organized information, using appropriate vocabulary, and 

engaging professionally, students demonstrate the application of their knowledge. 

Further, by presenting information with bolstered arguments, they show their ability 

to analyze information, deriving insights and forming logical conclusions. 
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SLO 2.2:  Eighty percent (80%) of students BUS 458 will meet or exceed 

expectations by effectively communicating business knowledge in written form.  

Traits: 

• Students will write in a coherent and organized manner.  

• Students will write using vocabulary that is proper for context.  

• Students will write using statements/arguments that are bolstered with appropriate 

evidence.  

• Students will write using proper grammar and syntax.  

 

Corresponds with PLO 2.0: Students will be effective communicators. 

  

Bloom’s Taxonomy Categorization: Applying and Analyzing 

Students are expected to apply their knowledge effectively in written communication, 

organizing information coherently, selecting appropriate vocabulary, and adhering to 

grammar and syntax rules. Moreover, the creation of evidence-backed statements 

showcases their analytical abilities. 

 

SLO 3.0: Eighty percent (80%) of students in BUS 458 will meet or exceed 

expectations when evaluating business situations using an ethical decision-making 

framework. 

Traits: 

• Students will identify ethical dilemmas that arise in business situations.  

• Students will articulate the ethical consequences stakeholders face from different 

decision alternatives.  

• Students will propose and defend a recommendation for the resolution of an 

ethical dilemma.  

 

Corresponds with PLO 3.0: Students will be ethical decision makers. 

 

Bloom’s Taxonomy Categorization: Understanding, Analyzing, Evaluating, 

Creating and Applying 

Students are expected to understand ethical dilemmas in business contexts, analyze 

the potential consequences for stakeholders, evaluate potential resolutions, and create 

well-defended recommendations, thereby demonstrating their ability to apply an 

ethical decision-making framework. 

 

SLO 4.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed 

expectations by identifying and appreciating the value of various forms of diversity 

in the business environment. 

Traits: 

• Students will recognize the varied perspectives of stakeholders.  

• Students will describe the benefits of a diverse workforce or management team.  

• Students will recommend actions that incorporate diverse perspectives in a 

business situation.  

 

Corresponds with PLO 4.0: Students will have an appreciation for diversity. 
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Bloom’s Taxonomy Categorization: Understanding, Applying, and Evaluating 

Students are expected to understand the diverse perspectives of stakeholders, apply 

this understanding to highlight the benefits of a diverse workforce or management 

team, and evaluate the best ways to incorporate diverse perspectives in a business 

context. 

 

SLO 5.0: Students in BUS 458 will perform above the national average in the ETS 

major field test in each of their functional areas in Business. 

 

Corresponds with PLO 5.0: Students will have functional knowledge of areas in 

Business: Accounting, Economics, Management, Quantitative Business Analysis, 

Finance, Marketing, Legal and Social Environment, Information Systems, 

International Issues. 

 

Bloom’s Taxonomy Categorization: Remembering, Understanding, Applying, 

and Analyzing 

To perform above the national average in the ETS major field test, students must 

remember and understand fundamental facts, concepts, and theories across their 

functional areas in Business. They are then expected to apply this knowledge to 

answer multiple-choice questions and analyze information presented in diagrams, 

charts, and data tables to answer grouped questions. 

 

Assessment Methods and Procedures 

 

Direct Assessments 

 

SLO 1.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when applying analytical thinking to solve business problems.  

Traits: 

• Students will identify information needs when examining business problems.  

• Students will properly interpret data.  

• Students will construct well-reasoned solutions and conclusions.  

 

Baseline: In-Class 71% / Case Study 58% - AY 2022-231  

Benchmark: 80% of students meet or exceed expectations  

Target: 80% of students meet or exceed expectations 

 

The assessment of Student Learning Objective 1.0 in BUSI 458: Strategic Management, 

the program’s senior capstone course, included two distinct components: traditional in-

class examination questions and a case study assessment. 

 

1. In-Class Examination Questions In-class questions aligned with the learning 

objective were administered during both the Fall 2023 and Spring 2024 

 
1 All baseline data referenced in this report are from the 2022–2023 academic year. For an overview of the 

assessment and reporting cycle, see Appendix A.1. 
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semesters2. The course instructor assessed student performance directly and 

provided immediate, individualized feedback. 

2. Case Study Assessment The case study assessment required students to apply 

their knowledge in a practical scenario, providing a deeper measure of learning. A 

random sample of 20 student responses was evaluated by a panel of three faculty 

members using a holistic rubric. This approach maintained consistency with the 

previous assessment structure, mitigating the influence of outliers and enhancing 

inter-rater reliability. Final outcomes were determined by the median score across 

evaluators. This year’s case study included updated questions aligned more 

directly with the traits of the Analytical Thinking learning objective. 

 

Both assessment components were reviewed by the School’s Assurance of Learning 

Committee. Results from the in-class examination and case study were compiled and 

analyzed to provide a comprehensive understanding of student performance. A summary 

of findings was shared with the full faculty, while a detailed analysis was reviewed by the 

School’s Curriculum Committee to guide potential curricular improvements. 

 

Specific assessment instruments and scoring details are provided in Appendix B.1: AY 

2023–2024 In-Class Assessment Questions and Appendix B.2: Case Study and 

Assessment Questions. 

 

 

SLO 2.1:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge orally. 

Traits: 

• Students will present information in a coherent and organized manner.  

• Students will present information using vocabulary that is proper for context.  

• Students will present information using statements/arguments that are bolstered 

with appropriate evidence.  

• Students will engage audiences in a professional manner (eye contact, proper 

elocution, proper mannerisms).  

 

Baseline: 87% - AY 2022-23 

Benchmark: 80% of students meet or exceed expectations  

Target: 80% of students meet or exceed expectations 

 

Student Learning Objective 2.1 was assessed using an in-class presentation in BUS 458: 

Strategic Management, the program’s senior capstone course. The instructor used a 

holistic rubric to evaluate each student's performance relative to the learning objective 

traits. SLO 2.1 is not assessed using the case study assessment. 

 

The School’s Assurance of Learning committee compiled and analyzed the assessment 

results to provide a comprehensive understanding of student performance. A broad 

overview of the results was presented to the entire faculty, and a detailed analysis was 

 
2 All assessment data referenced in this report are from the 2023–2024 academic year. For an overview of 

the assessment and reporting cycle, see Appendix A.1. 



6 

 

used by the School’s Curriculum Committee to guide potential improvements or 

modifications to the curriculum. 

 

SLO 2.2:  Eighty percent (80%) of students BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge in written form.  

Traits: 

• Students will write in a coherent and organized manner.  

• Students will write using vocabulary that is proper for context.  

• Students will write using statements/arguments that are bolstered with appropriate 

evidence.  

• Students will write using proper grammar and syntax.  

 

Baseline: In-Class 90% / Case Study 86% - AY 2022-23  

Benchmark: 80% of students meet or exceed expectations  

Target: 80% of students meet or exceed expectations 

 

The assessment of Student Learning Objective 2.2 in BUSI 458: Strategic Management, 

the program’s senior capstone course, included two distinct components: traditional in-

class examination questions and a case study assessment. 

 

1. In-Class Examination Questions In-class questions aligned with the learning 

objective were administered during both the Fall 2023 and Spring 2024 semesters. 

The course instructor assessed student performance directly and provided 

immediate, individualized feedback. 

2. Case Study Assessment The case study assessment required students to apply 

their knowledge in a practical scenario, providing a deeper measure of learning. A 

random sample of 20 student responses was evaluated by a panel of three faculty 

members using a holistic rubric. This approach maintained consistency with the 

previous assessment structure, mitigating the influence of outliers and enhancing 

inter-rater reliability. Final outcomes were determined by the median score across 

evaluators.  

 

Both assessment components were reviewed by the School’s Assurance of Learning 

Committee. Results from the in-class examination and case study were compiled and 

analyzed to provide a comprehensive understanding of student performance. A summary 

of findings was shared with the full faculty, while a detailed analysis was reviewed by the 

School’s Curriculum Committee to guide potential curricular improvements. 

 

Specific assessment instruments and scoring details are provided in Appendix B.1: AY 

2023–2024 In-Class Assessment Questions and Appendix B.2: Case Study and 

Assessment Questions. 

 

SLO 3.0: Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when evaluating business situations using an ethical decision-making framework. 

Traits: 

• Students will identify ethical dilemmas that arise in business situations.  

• Students will articulate the ethical consequences stakeholders face from different 

decision alternatives.  
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• Students will propose and defend a recommendation for the resolution of an 

ethical dilemma.  

 

Baseline: In-Class 87% / Case Study 80% - AY 2022-23  

Benchmark: 80% of students meet or exceed expectations  

Target: 80% of students meet or exceed expectations 

 

The assessment of Student Learning Objective 3.0 in BUSI 458: Strategic Management, 

the program’s senior capstone course, included two distinct components: traditional in-

class examination questions and a case study assessment. 

 

1. In-Class Examination Questions In-class questions aligned with the learning 

objective were administered during both the Fall 2023 and Spring 2024 semesters. 

The course instructor assessed student performance directly and provided 

immediate, individualized feedback. 

2. Case Study Assessment The case study assessment required students to apply 

their knowledge in a practical scenario, providing a deeper measure of learning. A 

random sample of 20 student responses was evaluated by a panel of three faculty 

members using a holistic rubric. This approach maintained consistency with the 

previous assessment structure, mitigating the influence of outliers and enhancing 

inter-rater reliability. Final outcomes were determined by the median score across 

evaluators.  

 

Both assessment components were reviewed by the School’s Assurance of Learning 

Committee. Results from the in-class examination and case study were compiled and 

analyzed to provide a comprehensive understanding of student performance. A summary 

of findings was shared with the full faculty, while a detailed analysis was reviewed by the 

School’s Curriculum Committee to guide potential curricular improvements. 

 

Specific assessment instruments and scoring details are provided in Appendix B.1: AY 

2023–2024 In-Class Assessment Questions and Appendix B.2: Case Study and 

Assessment Questions. 

 

SLO 4.0: Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by identifying and appreciating the value of various forms of diversity in the business 

environment. 

Traits: 

• Students will recognize the varied perspectives of stakeholders.  

• Students will describe the benefits of a diverse workforce or management team.  

• Students will recommend actions that incorporate diverse perspectives in a 

business situation. 

 

Baseline: In-Class 60% / Case Study 83% - AY 2022-23  

Benchmark: 80% of students meet or exceed expectations  

Target: 80% of students meet or exceed expectations 
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The assessment of Student Learning Objective 4.0 in BUSI 458: Strategic Management, 

the program’s senior capstone course, included two distinct components: traditional in-

class examination questions and a case study assessment. 

 

1. In-Class Examination Questions In-class questions aligned with the learning 

objective were administered during both the Fall 2023 and Spring 2024 semesters. 

The course instructor assessed student performance directly and provided 

immediate, individualized feedback. 

2. Case Study Assessment The case study assessment required students to apply 

their knowledge in a practical scenario, providing a deeper measure of learning. A 

random sample of 20 student responses was evaluated by a panel of three faculty 

members using a holistic rubric. This approach maintained consistency with the 

previous assessment structure, mitigating the influence of outliers and enhancing 

inter-rater reliability. Final outcomes were determined by the median score across 

evaluators.  

 

Both assessment components were reviewed by the School’s Assurance of Learning 

Committee. Results from the in-class examination and case study were compiled and 

analyzed to provide a comprehensive understanding of student performance. A summary 

of findings was shared with the full faculty, while a detailed analysis was reviewed by the 

School’s Curriculum Committee to guide potential curricular improvements. 

 

Specific assessment instruments and scoring details are provided in Appendix B.1: AY 

2023–2024 In-Class Assessment Questions and Appendix B.2: Case Study and 

Assessment Questions. 

 

SLO 5.0: Students in BUS 458 will perform above the national average in the ETS Major 

Field Test in each of their functional areas in Business (baseline for each area was 

derived from AY 2022-23 data) using the ETS major field test. 

 

Accounting (baseline = 38) 

Economics (baseline = 48) 

Management (baseline = 52) 

Finance (baseline = 43) 

Marketing (baseline = 52) 

Information Systems (baseline = 38) 

 

Benchmark: average scores will be above the national average in each functional area  

Target: average scores will be above the national average in each functional area  

 

Student Learning Objective 5.0 was assessed using administering ETS Major Field Test 

to seventy-five graduating seniors in BUS 458: Strategic Management, the program’s 

senior capstone course. This exam provides a standardized measure of student knowledge 

and understanding in the specific business disciplines.  

 

Indirect Assessments 
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The School of Business implemented two indirect measures, a senior survey and a focus 

group discussion, to evaluate students’ perceptions of the program's effectiveness in 

achieving its learning outcomes. The senior survey serves two purposes: providing 

quantifiable data for easy reporting and longitudinal comparison and highlighting areas of 

strength and weakness for further discussion in focus groups. 

 

The Dean also met with graduating seniors in small groups to gauge the impressions of 

their overall experience in the program, its strengths and weakness and their perceptions 

of their fluency of all learning outcomes (SLO 1.0 through SLO 5.0). This focus group 

style assessment allowed for greater breadth of discussion and the ability to dive deeper 

into particular areas of concern.  

 

Appendix: D.1 The School of Business Curriculum Management Process describes how 

the School of Business addresses issues identified through these direct and indirect 

assessments.  

 

Assessment Results 

 

All Student Learning Objectives (SLOs) are evaluated through BUS 458, Strategic 

Management, a capstone course required for all graduating seniors in the business 

program. SLOs 1.0 through 4.0 were assessed using two methods: in-class assessments 

conducted in both Fall 2023 and Spring 2024, and a case study in Spring 2024 involving 

a random sample of 20 students. SLO 5.0 was assessed during the same periods, ensuring 

a comprehensive evaluation of student competencies as they conclude their studies. The 

rationale for using 2023–2024 assessment data as the basis for this cycle is detailed in 

Appendix A.1. 

 

Direct Assessments 

 

SLO 1.0:  

- In-Class Assessment: Seventy-one percent (71%) of students met or exceeded 

expectations when applying analytical thinking to solve business problems.  

- Case Study Assessment: Ninety percent (90%) of students met or exceeded 

expectations when applying analytical thinking to solve business problems. 

 

Baseline: In-Class 71% / Case Study 58% - AY 2022-23  

Benchmark: 80% - This benchmark was not achieved. 

Target: 80% - This target was not achieved for the in-class assessment. The target 

was achieved for the case study assessment.  

Number of students assessed: 81 

 

SLO 2.1:   

- In-Class Assessment: Ninety-three percent (93%) of students in BUS 458 met or 

exceeded expectations by effectively communicating business knowledge orally. 

 

Baseline: 87% - AY 2022-23 

Benchmark: 80% - The benchmark was achieved. 

Target: 80% - This target was achieved. 
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Number of students assessed: 81  

 

SLO 2.2:   

- In-Class Assessment: Ninety-three percent (93%) of students BUS 458 met or 

exceeded expectations by effectively communicating business knowledge in 

written form. 

- Case Study Assessment Ninety percent (90%) of students BUS 458 met or 

exceeded expectations by effectively communicating business knowledge in 

written form. 

 

Baseline: In-Class 90% / Case Study 86% - AY 2022-23  

Benchmark: 80% - This benchmark was achieved. 

Target: 80% - This target was achieved. 

Number of students assessed: 80 

 

SLO 3.0:  

- In-Class Assessment: Eighty-three percent (83%) of students in BUS 458 met or 

exceeded expectations when evaluating business situations using an ethical 

decision-making framework. 

- Case Study Assessment: Eighty percent (80%) of students in BUS 458 met or 

exceeded expectations when evaluating business situations using an ethical 

decision-making framework. 

 

Baseline: In-Class 87% / Case Study 80% - AY 2022-23  

Benchmark: 80% - This benchmark was achieved. 

Target: 80% - This target was achieved. 

Number of students assessed: 81 

 

SLO 4.0:   

- In-Class Assessment: Sixty percent (60%) of students in BUS 458 met or 

exceeded expectations by identifying and appreciating the value of various forms 

of diversity in the business environment. 

- Case Study Assessment: Eighty-seven percent (87%) of students in BUS 458 

met or exceeded expectations by identifying and appreciating the value of various 

forms of diversity in the business environment. 

 

Baseline: In-Class 60% / Case Study 83% - AY 2022-23  

Benchmark: 80% - This benchmark was not achieved. 

Target: 80% - This target was not achieved for the in-class assignment. The target 

was achieved for the case study assessment.  

Number of students assessed: 81 

 

A detailed breakdown of the assessment results for SLOs 1.0 – 4.0 is provided in 

Appendix: C.1 Detailed Direct Assessment Results. 

 

SLO 5.0: Students in BUS 458 will perform at or above the national average in the ETS 

major field test in each of their functional areas in Business.  
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Assessment Indicator Title 
AY  2023-

2024 

AY  2022-

2023 
(Baseline) 

National 

Average 
(Benchmark & 

Target)  
Accounting 38 38 41  

Economics 50 48 50  

Management 52 52 57  

Finance  44 43 41  

Marketing 49 52 52  

Information Systems 37 38 41  

 

 

Table 1: ETS Major Field Test scores for the 83 BBA students tested in AY 2023-24 

(National Average is taken from “The 2024 Comparative Data Guide – MFT for 

Business.”) 

 

Students scored below the national average in Accounting, Management, Marketing, and 

Information Systems.  The benchmark and target were not achieved for SLO 5.0 

However, four of the six functional areas maintained or exceeded the baseline.  

 

Indirect Assessments 

 

The School of Business used two indirect measures to gauge student perceptions of the 

program’s effectiveness in addressing each learning objective: a senior survey and focus 

group discussions. 

 

The senior survey results indicated strong overall satisfaction. All learning objectives 

received a 90% or higher “Agree” or “Strongly Agree” response rate—except for Student 

Learning Objective (SLO) 1.0, which scored slightly lower at 83%. Notably, satisfaction 

with SLO 3.0 increased from 88% in the previous year to 96% this cycle. A detailed 

breakdown of these results is provided in Appendix B.2: Detailed Indirect Assessment 

Results. 

 

In Spring 2024, the Dean met with graduating seniors in small group discussions to gain 

firsthand insight into their academic experiences and perceptions of the business 

program. Students spoke positively about their time in the program. They appreciated the 

close faculty engagement, hands-on learning through consulting projects, and access to 

professional development opportunities as standout features of their education. 

 

Several students highlighted how demanding coursework contributed to their personal 

and academic growth, noting that challenges in the classroom helped them develop 

greater confidence in areas they once considered weaknesses. 

 

Participants acknowledged that analytical thinking and communication skills were 

consistently emphasized throughout their studies. At the same time, some students 

emphasized the need for earlier and more intentional exposure to relevant technologies.  
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Action Items  

 

SLO 1.0: 

- In-Class Assessment: Seventy-one percent (71%) of students met or exceeded 

expectations when applying analytical thinking to solve business problems.  

- Case Study Assessment: Ninety percent (90%) of students met or exceeded 

expectations when applying analytical thinking to solve business problems. 

 

Baseline: In-Class 71% / Case Study 58% - AY 2022-23  

Benchmark: 80% - This benchmark was not achieved. 

Target: 80% - This target was not achieved for the in-class assessment. The target 

was achieved for the case study assessment.  

 

• Faculty across the core business curriculum continued to emphasize analytical 

thinking through assignments and in-class activities. Instructors collaborated to 

refine teaching strategies that help students apply concepts to real-world 

problems, with the intention of driving stronger performance on future 

assessments. 

• The full impact of prior updates to ECON 204 and MKT 331 is not yet be 

reflected in assessment data. However, instructors report a stronger focus on 

helping students evaluate data, consider alternatives, and support 

recommendations with evidence. 

 

SLO 2.1:   

- In-Class Assessment: Ninety-three percent (93%) of students in BUS 458 met or 

exceeded expectations by effectively communicating business knowledge orally. 

 

Baseline: 87% - AY 2022-23 

Benchmark: 80% - The benchmark was achieved. 

Target: 80% - This target was achieved. 

 

• The benchmark for this SLO was met. The SOB curriculum committee 

recommended continuing current efforts regarding this learning objective.  

 

SLO 2.2:   

- In-Class Assessment: Ninety-three percent (93%) of students BUS 458 met or 

exceeded expectations by effectively communicating business knowledge in 

written form. 

- Case Study Assessment Ninety percent (90%) of students BUS 458 met or 

exceeded expectations by effectively communicating business knowledge in 

written form. 

 

Baseline: In-Class 90% / Case Study 86% - AY 2022-23  

Benchmark: 80% - This benchmark was achieved. 

Target: 80% - This target was achieved. 

 

• The benchmark for this SLO was met. The SOB curriculum committee 

recommended continuing current efforts regarding this learning objective.  
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SLO 3.0:  

- In-Class Assessment: Eighty-three percent (83%) of students in BUS 458 met or 

exceeded expectations when evaluating business situations using an ethical 

decision-making framework. 

- Case Study Assessment: Eighty percent (80%) of students in BUS 458 met or 

exceeded expectations when evaluating business situations using an ethical 

decision-making framework. 

 

Baseline: In-Class 87% / Case Study 80% - AY 2022-23  

Benchmark: 80% - This benchmark was achieved. 

Target: 80% - This target was achieved. 

 

• The benchmark for this SLO was met. The SOB curriculum committee 

recommended continuing current efforts regarding this learning objective.  

 

SLO 4.0:   

- In-Class Assessment: Sixty percent (60%) of students in BUS 458 met or 

exceeded expectations by identifying and appreciating the value of various forms 

of diversity in the business environment. 

- Case Study Assessment: Eighty-seven percent (87%) of students in BUS 458 

met or exceeded expectations by identifying and appreciating the value of various 

forms of diversity in the business environment. 

 

Baseline: In-Class 60% / Case Study 83% - AY 2022-23  

Benchmark: 80% - This benchmark was not achieved. 

Target: 80% - This target was not achieved for the in-class assessment. The target 

was achieved for the case study assessment.  

 

• Faculty across the business core sustained their focus on integrating diverse 

perspectives into classroom discussions, assignments, and case studies. Instructors 

continued to use existing course frameworks to help students consider varied 

stakeholder viewpoints and the value of diverse teams in decision-making. 

• The full impact of recent curriculum enhancements in ECON 203, MKT 331, and 

BUSI 150 may not yet be evident in assessment results. However, instructors 

report increased efforts to highlight the relevance of diversity in real-world 

business contexts and to encourage inclusive thinking in student 

recommendations. 

• Dr. Todd Couch, Chair of the African American Faculty and Staff Coalition and 

Co-Director of the African & African American Studies Program, spoke at the 

School of Business faculty retreat. His session provided strategies for creating 

more inclusive learning environments and improving classroom outcomes related 

to diversity. 

 

SLO 5.0: Students in BUS 458 did not perform at or above the national average in the 

ETS major field test in each of their functional areas in Business. AY 2022-2023 data are 

displayed as baselines for comparison.  
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1. Accounting (baseline = 38), the student average was 38. The benchmark of 41 

was not met. 

2. Economics (baseline = 48), the student average was 50. The benchmark of 50 

was met. 

3. Management (baseline = 52 the student average was 52. The benchmark of 57 

was not met. 

4. Finance (baseline = 43), the student average was 44. The benchmark of 41 

was met. 

5. Marketing (baseline = 52), the student average was 49. The benchmark of 52 

was not met. 

6. Information Systems (baseline = 38), the student average was 37. The 

benchmark of 41 was not met. 

 

In the latest assessment by the Educational Testing Service (ETS), not all disciplines met 

their targets; however, progress was evident, with only two disciplines showing declines 

relative to their baselines. Building on these positive trends, each discipline will continue 

to focus on incremental improvements. At the same time, given the ETS exam’s 

limitations in offering actionable insights for targeted improvements, its continued 

suitability as an assessment tool will be reevaluated to ensure alignment with our 

strategic educational goals. 

 

 

Executive Summary of Report 

 

During the most recent assessment cycle3, the Bachelor of Business Administration 

(BBA) program employed a range of direct and indirect methods to evaluate student 

achievement across its established Student Learning Outcomes (SLOs). All outcomes 

were assessed through BUSI 458: Strategic Management, the senior capstone course 

required for all graduating seniors. For SLO 1.0 (analytical thinking) and SLOs 2.2 

through 4.0, the program utilized two direct measures: traditional in-class examination 

questions and a case study assessment. This dual approach strengthened the assessment 

process by providing a more comprehensive view of student learning.  

 

The program’s SLOs assess key competencies including analytical thinking (SLO 1.0), 

effective oral (SLO 2.1) and written (SLO 2.2) communication, ethical decision-making 

(SLO 3.0), appreciation of diversity (SLO 4.0), and performance in core business 

disciplines relative to national peers (SLO 5.0). 

 

Students met or exceeded the 80% performance benchmark for SLOs 2.1, 2.2, and 3.0, 

demonstrating strong communication skills and ethical reasoning. However, SLOs 1.0 

and 4.0 did not meet the benchmark on the in-class assessment, though students did reach 

the target level on the case study measure. This variation suggests that while students can 

apply analytical and diversity-related thinking in more contextualized, practical 

scenarios, they may struggle to demonstrate the same competencies in traditional exam 

 
3 An overview of the assessment cycle, including an explanation of its timeline, is provided in Appendix 

A.1. 
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formats. For SLO 5.0, students scored below the national average in four functional areas 

on the ETS Major Field Test in Business. 

 

In light of these results, the program adopted a more measured approach to follow-up 

actions. Because the case study results met expectations, no major curriculum revisions 

were made this cycle. Instead, faculty placed renewed emphasis on reinforcing analytical 

thinking and inclusive decision-making within existing course structures. Efforts included 

collaborative refinement of instructional strategies across core courses, as well as 

continued integration of diverse perspectives in assignments and class discussions. To 

support faculty development in this area, Dr. Todd Couch, Chair of the African American 

Faculty and Staff Coalition, delivered a workshop during the School of Business faculty 

retreat focused on inclusive teaching practices and improving diversity-related learning 

outcomes. 

 

Indirect assessments, including a senior survey and focus group discussions, further 

affirmed student satisfaction with the program. Students reported feeling well-prepared in 

communication, critical thinking, and ethics, while also identifying opportunities for 

earlier exposure to applied technology and broader engagement with diversity topics. 

These insights will continue to inform the School’s commitment to continuous 

improvement. 
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Appendix 

Appendix: A.1 Assessment and I.E. Reporting Cycle 2024-2025 

 

AACSB best practices call for a thoughtful and thorough process of continuous 

improvement, particularly in our Assurance of Learning (AoL) efforts. In line with this, 

the School of Business adopted a staggered assessment and reporting schedule designed 

to support more meaningful faculty engagement and action planning. 

 

Previously, assessments and action items were often completed within the same semester 

in order to meet reporting deadlines. This compressed timeline limited the opportunity for 

careful analysis and the development of impactful action items. To address this, we 

implemented a revised reporting cycle, illustrated below, that provides faculty more time 

to review assessment results and propose thoughtful, evidence-based actions. When 

appropriate, this schedule also accommodates the timeline required for changes to 

progress through the university’s curriculum management system. 

 
 

This updated cycle begins with assessments administered during the 2023–2024 

academic year and includes all actions taken in response to those results. Consequently, 

the 2022–2023 academic year serves as the baseline for this report. 

 

This new approach has already yielded important benefits. Faculty were able to propose 

and implement curriculum modifications that resulted in updates to the University’s 

official course catalog. Additionally, the extended timeframe allowed for more in-depth 

analysis, enabling the development of meaningful action items even in cases where 

program benchmarks were achieved. Without this more deliberate process, some of these 

beneficial actions might have been overlooked. 

 

Next year’s report will include action items developed during the 2025–2026 academic 

year, based on assessments administered in 2024–2025. 
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Appendix: B.1 AY 2022-2023 In-class Assessment Questions 

 

SLO 1.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when applying analytical thinking to solve business problems.  

 

Trait: Students will identify information needs when examining business problems.  

 

Question: The management of a company is assessing the value of all the tangible 

resources the company owns. Which of the following will be included in this 

assessment? 

A. a reputation for fast customer service  

B. a culture of proactive communication 

C. patents for electronic components 

D. the punch presses that produce parts 

 

Trait: Students will properly interpret data.  

 

Question: Shippity and ShipING Inc. are two competing firms in the same industry. 

Shippity’s tangible assets are valued at $15 billion and its intangible assets are valued 

at $35 billion. ShipING Inc.’s tangible assets are valued at $5 billion and its 

intangible assets are valued at $45 billion. What can be concluded from this 

information? 

A. ShipING Inc. will be less competitive than Shippity because of its smaller 

investment in tangible assets.  

B. It is likely that ShipING Inc. is better enabled than Shippity to gain and 

sustain a competitive advantage. 

C. Judging from the assets listed, ShipING Inc. has probably been in the industry 

a much shorter time than Shippity. 

D. There is no resource heterogeneity between the two firms, ShipING Inc. and 

Shippity, as they operate in the same industry. 

 

Trait: Students will construct well-reasoned solutions and conclusions.  

 

Question: Facing stiff competition in the e-reader market, Smart Reads wants to 

protect its competitive advantage by increasing the perceived value of its reader. 

Smart Reads’ best strategy to accomplish this would be to: 

A. increase the cost of production to add innovative new features.  

B. highlight the number of celebrities who use Smart Reads e-readers. 

C. lower the retail price of its e-reader to attract new customers. 

D. try to imitate some of the features found in competing products. 

 

 

 

SLO 2.1:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge orally. 

 

Trait: Students will present information in a coherent and organized manner.  
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Trait: Students will present information using vocabulary that is proper for context.  

Trait: Students will present information using statements/arguments that are 

bolstered with appropriate evidence.  

Trait: Students will engage audiences in a professional manner (eye contact, proper 

elocution, proper mannerisms). 

 

Presentation: Each trait above is evaluated using an in-class presentation.  

 

SLO 2.2:  Eighty percent (80%) of students BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge in written form.  

 

Trait: Students will write in a coherent and organized manner.  

Trait: Students will write using vocabulary that is proper for context.  

Trait: Students will write using statements/arguments that are bolstered with 

appropriate evidence.  

Trait: Students will write using proper grammar and syntax. 

 

Question (for all SLO 2.2 traits): A firm is embedded in a multifaceted exchange 

relationship with a number of diverse internal and external stakeholders. Elaborate on 

this statement and provide multiple examples of the exchange relationship between a 

firm and its stakeholders, including what each party contributes. 

 

SLO 3.0: Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when evaluating business situations using an ethical decision-making framework. 

 

Trait: Students will identify ethical dilemmas that arise in business situations.  

 

Question: Maritza is trying to understand the relationship between what is legal and 

what is ethical. Tiffany explains that both of these terms are often synonymous in 

business. Your response is 

A. Tiffany is correct; law and ethics are synonymous and should be used 

interchangeably in business. 

B. Tiffany is correct; whatever is legal is always ethical in business. 

C. Tiffany is incorrect; a manager’s actions can be legal but ethically 

questionable. 

D. Tiffany is incorrect; there is no relationship between laws and ethics except 

when the board of directors approve an action. 

 

Trait: Students will articulate the ethical consequences stakeholders face from 

different decision alternatives.  

 

Question: Paul is a manager at Macmillan Toys Inc. and is friends with the 

company’s CEO. This privilege gives Paul the information that Macmillan Toys is in 

the midst of talks to take over a leading rival. Paul buys stocks of Macmillan Toys 

with the expectation that its stocks will appreciate. But the deal falls through, and the 

stocks of Macmillan Toys depreciate in the following months. Are Paul’s actions 

unethical? Why or why not? 
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A. Yes. It is unethical to trade stocks based on insider information, irrespective of 

the final outcome.  

B. Yes. It is illegal and unethical for Paul to possess any kind of insider 

information. 

C. No. Paul did not ask the CEO to disclose such information to him. 

D. No. Paul did not make any profits from trading stocks using this information. 

 

 

Trait: Students will propose and defend a recommendation for the resolution of an 

ethical dilemma.  

 

Question: Stephen is a mid-level manager for a high-tech start-up. He’s just been 

asked by his boss to perform an activity that may be unethical. To improve his ethical 

decision making, Stephen should 

A. imagine whether he would feel comfortable explaining and defending the 

decision in public.  

B. go forward with the decision without considering the ethical ramifications. 

think about the ethical dilemma but base his decision upon what’s best for his 

C. career in the short term. 

D. call his parents and ask them for advice. 

 

SLO 4.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by identifying and appreciating the value of various forms of diversity in the business 

environment. 

 

Trait: Students will recognize the varied perspectives of stakeholders.  

Trait: Students will describe the benefits of a diverse workforce or management 

team.  

Trait: Students will recommend actions that incorporate diverse perspectives in a 

business situation. 

 

Question: (for all SLO 4.0 traits): A firm is embedded in a multifaceted exchange 

relationship with a number of diverse internal and external stakeholders. Elaborate on 

this statement and provide multiple examples of the exchange relationship between a 

firm and its stakeholders, including what each party contributes. 
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Appendix: B.2 AY 2022-2023 Case Study and Assessment Questions  

 

Case Study 

“You did what?” Maricel asked. The small boardroom in Greenville, SC, was filled with 

tension. “Calm down. I’m sure you and the boys can figure something out,” Franklin 

said, trying his best to appear to calm himself. At that moment, the founder and CEO of 

Politek, Kaitlyn Mallory, knew she had a problem.  

 

While the automotive world focused on charging stations and battery life, Kaitlyn knew 

that neither would matter if the cars could not be produced using a much lighter material.  

She positioned Politek towards her vision of that future; carbon fiber reinforced plastic 

(CFRP).  This material would significantly increase the car’s strength-to-weight ratio.  

Less weight means less energy needed to move the car, dramatically improving the car’s 

efficiency.  After several years, Politek developed a process Kaitlyn believed would 

change the future of automobile manufacturing.   

 

“How could you have promised them a finished product in eight months? You know that 

it’s still in development. It will still be in the alpha phase for another six months. There’s 

no way we can meet that deadline!” Maricel said.  

 

Maricel Santos was thirty-two when she left the Philippines Islands to accept a 

prestigious fellowship at the Georgia Institute of Technology. She worked on projects 

with companies like the Ford Motor Company and Lockheed Martin. However, what 

caught Kaitlyn’s eye was her recent work with SpaceX on the ceramic heat shields for 

their Dragon capsule prototypes. Energized by the potential of Politek’s revolutionary 

CFRP, Maricel agreed to become Politek’s Senior Systems Engineering Manager 

eighteen months ago. 

 

Franklin sighed, “Maricel, we’ve been trying to break into this market for over a year. All 

we need to do is validate that our process can ultimately meet their specifications and the 

contract is ours. This contract is going to put us on the map. We need this.”  

 

“You need this,” Maricel muttered under her breath.  

 

Franklin Smalls had a long successful history as a marketing executive in the automotive 

industry. Five years ago, Kaitlyn enticed him to join Politek as the Vice President of 

Sales and Marketing by promising him a lucrative contract with substantial financial 

incentives tied to high sales goals. Things started well, but sales have been flat for the 

past three years. To keep his job, the general feeling in the company was that Franklin 

needed the interest in Politek’s new CFRP product to result in sales quickly.  

 

Franklin, unfazed and pretending not to hear Maricel continued, “Once this project is 

done, we’ll be the industry leader in automotive CFRP. Embarrassed by her 

uncharacteristic outburst, Maricel composed herself and looked at Kaitlyn. “That’s  just 

it. No one here has ever worked outside of the automotive sector. We act like CFRP can 

only be used to make cars. If we’re smart and do this right, we could be in everything.” 
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Feeling a little stung by Maricel's comments and sensing that he was losing the room, 

Franklin fired back, “Who’s we? Everyone knows that you’ve been looking around.” It 

was true. Feeling isolated from her all-male team of engineers and unheard by the other 

members of senior leadership, Maricel had begun looking at other potential job 

opportunities.  

 

Before Maricel could respond, Kaitlyn finally spoke up. “Look, we’ve all got issues. 

Let’s focus on the problem at hand. Can we make this deadline?” “No,” Maricel said, 

“we’d need at least another year before the process is perfected.” Franklin pounced, 

“Perfected? If we’ve got to wait on perfection, we’ll never have a product to sell! 

Kaitlyn, BMW chose us because we promised we could significantly trim down their 

manufacturing time. If we go back now, they’ll be at least three other companies ready to 

bid on the contract. If we don’t go forward now, do you think they’ll give us a fair look 

then?”  

 

Kaitlyn had heard enough, “Maricel, your team has been working on the process for over 

a year. How stable is the prototype?” “It’s stable under normal conditions, but we haven’t 

tested it under stress yet,” Maricel responded. “How do you think it would hold up?” 

asked Kaitlyn. “Hard to say. One version works well under pressure; another can handle 

very high temperatures. However, we haven’t found the right formula to handle both”, 

Maricel responded. “Is it possible to formulate different compounds for different tests?” 

asked Franklin. Puzzled, Maricel said, “Possible, yes, but what’s the point? We’re 

developing a compound that can withstand every condition a car might face.”  

 

Kaitlyn stood up. “But it would buy you enough time to finish.” Maricel looked at 

Kaitlyn and said, “What are you saying?” “Next month, you and I will fly to Munich, 

where you will demonstrate that we can meet their specifications. You’re an incredible 

engineer. Once you impress them with your work, I’ll work on getting you more time. 

Leave that part to me. I’ll even give you the freedom to hire as many additional engineers 

as you need to get the job done, but I need you to do your part. Can you do that?” 

Defeated, Maricel nodded her head. 

 

Happy that they’d all agreed, Kaitlyn thanked Franklin and Maricel and left to set up the 

demonstration. Alone with Franklin, Maricel said, “You screwed us. Our product could 

have changed the world. You’re just too small to see it.” Franklin shook his head, “I 

don’t think we’re screwed. You aren’t looking at the upside to this deal. Plus, you just 

agreed to it. If you didn’t believe in it, why did you agree to it?” “Franklin,” Maricel said, 

“She’s my boss. Where I’m from, you don’t tell your boss `no’. It’s just not done. I tried 

telling her how difficult this is going to be, that it could even be dangerous and that we 

needed more time. She was never going to listen, was she?” For the first time all day, 

Franklin looked at Maricel with something other than hostility. “Maricel, you aren’t in 

the Philippines anymore.” 

 

Assessment Questions 

 

SLO 1.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when applying analytical thinking to solve business problems.  
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Background: 

 

The team is working hard to create a composite material with varying amounts of carbon 

(C) and plastic (P) to increase the car’s performance (strength-to-weight ratio). So far, the 

team has tested four different combinations of carbon and plastic, as shown in the table. 

The graph presents data on the performance of these different combinations under high 

temperature, low temperature, high pressure, and low pressure. Performance is on a scale 

of 0-100, with 100 being the best. C stands for carbon fiber. P stands for plastic. 

 

 
 

Trait 1: Students will identify information needs when examining business problems.  

 

Question: What additional information do you need to help the team choose the 

combination that will minimize the cost per car? 

 

Trait 2: Students will properly interpret data.  

 

Question: Which combination is the least sensitive to temperature fluctuations, i.e., 

between high and low temperatures? 

 

Trait 3: Students will construct well-reasoned solutions and conclusions.  

 

Question: The team would like to pitch one combination of C & P as a composite 

material that shows the highest performance under both temperature and pressure 

fluctuations. Which combination do you recommend? Write a brief paragraph to 

explain the reasoning behind your recommendation. 
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SLO 2.1:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge orally. 

 

Trait: Students will present information in a coherent and organized manner.  

Trait: Students will present information using vocabulary that is proper for context.  

Trait: Students will present information using statements/arguments that are 

bolstered with appropriate evidence.  

Trait: Students will engage audiences in a professional manner (eye contact, proper 

elocution, proper mannerisms). 

 

Presentation: The case study assessment was not used for this SLO. Each trait above 

is evaluated using an in-class presentation.  

 

SLO 2.2:  Eighty percent (80%) of students BUS 458 will meet or exceed expectations 

by effectively communicating business knowledge in written form.  

 

Trait: Students will write in a coherent and organized manner.  

Trait: Students will write using vocabulary that is proper for context.  

Trait: Students will write using statements/arguments that are bolstered with 

appropriate evidence.  

Trait: Students will write using proper grammar and syntax. 

 

Question (for all SLO 2.2 traits): Make a detailed recommendation to incorporate 

more diverse perspectives. 

 

SLO 3.0: Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

when evaluating business situations using an ethical decision-making framework. 

 

Trait: Students will identify ethical dilemmas that arise in business situations.  

 

Question: Identify and describe the ethical dilemma created by Politek making 

promises that it cannot keep. 

 

 

Trait: Students will articulate the ethical consequences stakeholders face from 

different decision alternatives.  

 

Question: Choose two of the following: Politek, BMW, Franklin, and Maricel and 

discuss the potential consequences of Politek making promises it cannot keep. 

 

 

Trait: Students will propose and defend a recommendation for the resolution of an 

ethical dilemma.  

 

Question: Propose a detailed recommendation that would mitigate or avoid the 

consequences of Politek making promises that it cannot keep. 
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SLO 4.0:  Eighty percent (80%) of students in BUS 458 will meet or exceed expectations 

by identifying and appreciating the value of various forms of diversity in the business 

environment. 

 

Trait: Students will recognize the varied perspectives of stakeholders.  

 

Question: Describe the differing points of view of Marcel and Franklin. 

 

 

Trait: Students will describe the benefits of a diverse workforce or management 

team. 

 

Question: Describe the benefits of a more diverse workforce or management team. 

 

  

Trait: Students will recommend actions that incorporate diverse perspectives in a 

business situation. 

 

Question: Make a detailed recommendation to incorporate more diverse perspectives. 
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Appendix: C.1 Detailed Direct Assessment Results 
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Appendix: B.2 Detailed Indirect Assessment Results 

 

Senior Survey Results - AY 2023-2024 

Learning Outcome 
Strongly 
Disagree Disagree Neutral Agree 

Strongly 
Agree 

SLO 1.0 - My degree program 
has taught me how to apply 
analytical thinking to solve 
business problems. 

4 2 3 23 22 

SLO 2.1 - My degree program 
has taught me to effectively 
communicate business 
knowledge in oral form. 

2 0 2 24 26 

SLO 2.2 - My degree program 
has taught me to effectively 
communicate business 
knowledge in written form. 

0 0 1 25 28 

SLO 3.0 - My degree program 
has taught me to evaluate 
business situations using an 
ethical decision-making 
framework 

0 0 2 20 32 

SLO 4.0 - My degree program 
has taught me to identify and 
appreciate the value of various 
forms of diversity in the 
business environment 

0 1 3 27 23 

 

 

Forty graduating seniors took part in the survey.  
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Appendix: D.1 The School of Business Curriculum Management Process  

 

Responding to feedback from our most recent accreditation visit, faculty decided to 

reevaluate the process by with we measure learning objectives and “close the loop” of 

objectives that fall below expectations.  What emerged is a more comprehensive process 

whereby responsibility for shared by the School’s Assurance of Learning (AOL) and 

Curriculum committees. 

 

The AOL committee's role is that of development, measurement, analysis, and reporting. 

The committee is charged with developing program competency goals and objectives, 

and the measures used assess to assess them. The committee also develops and maintains 

curriculum maps to track where in the curriculum these objectives are meet. The 

committee assesses each learning objective and reports the results to the faculty and 

Curriculum committee. 

 

The Curriculum committee's role is that of identification, engagement, implantation, and 

reporting. The committee reviews the assessment results to identify areas within the 

curriculum in need of improvement. They then engage the appropriate stakeholders and 

guide the changes through the appropriate channels. Finally, the Curriculum Committee 

reports the outcome of the changes to the AOL Committee. 

 

These steps are informally outlined in the following diagram. 

 

 
 

Figure 1: Measurement and Closing the Loop Process 

 

AOL Data Gathering 

Responsible Party: AOL Committee 
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The Assurance of Learning committee has developed (or is developing) direct and 

indirect measures. Assessment of all direct measures is currently collected in BUS 458. 

There are two main direct assessment measures. The first are exam questions/assignments 

collaboratively developed by the course instructor and the AoL committee. The second is 

a business case study. 

 

Data Analysis and Report to Faculty and Curriculum Committee 

Responsible Party: AOL Committee 

 

After each assessment, the data is collected and compiled by the AoL committee. The 

committee analyzes the data for insight into the reliability and validity of the measures. 

Based on this analysis the committee may also choose to take additional actions, such as 

updating curriculum maps, and/or recommending changes to the competencies and 

objectives. The committee reports the assessment findings to the School of Business 

faculty and the Curriculum Committee. 

 

Identify Needed Improvements and Create Written Recommendations 

Responsible Party: Curriculum Committee 

 

The Curriculum Committee evaluates the assessment results to identify needed 

improvements and develops written recommendations for remediation. The scope of 

potential of these recommendations can be broad and compose multiple courses of action 

or narrow and involve only one. They can be formal, i.e. require a change to the 

University's Course Catalog or an informal pedagogical change. These recommendations 

are presented to the Area Coordinators at the next Area Coordinators meeting. 

 

Evaluate Recommendations and Develop Action Plan 

Responsible Party: Area Coordinators 

 

Area Coordinators evaluate the feasibility of the recommendations and develop an action 

plan to implement them. Based on the action plan, a formal faculty vote may be required. 

If so, the action plan is submitted to the Curriculum Committee4. If no faculty is vote is 

required by the action plan, the Area Coordinators begin implementation. 

 

University Curriculum Management Process 

Responsible Party: Multiple Layers/Curriculum Committee 

 

If the action plan requires a faculty vote, it must be approved by the appropriate 

committees within the School of Business and University. This process can be multiple 

layered and may vary depending on the nature of the action plan. The Curriculum 

Committee is charged with shepherding the action plan through this process. If a plan of 

action does not successfully make it through the curriculum management process, the 

Curriculum Committee and Area Coordinators will work together to modify the plan as 

needed5. 

 

 
4 This action plan should include specific curriculum changes.  
5 The type of collaboration and modifications may vary depending on the circumstance.  
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Implement Action Plan 

Responsible Party: Area Coordinators 

 

Area Coordinators will implement the improvements outlined in the action plan. This 

implementation may vary depending on the circumstance. It may be program wide or 

may involve a single Area Coordinator working with a single faculty member on a 

specific pedagogical improvement. 

 

Document Implementation and Report to AOL Committee 

Responsible Party: Curriculum Committee 

 

Once the action plan is implemented, the Curriculum Committee will summarize and 

document the actions taken to address the issue. AASCB suggests that such 

documentation include the nature of the improvement, i.e., whether it was a process or 

curriculum improvement, and the date the improvements were implemented 
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