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Name of the Program/Department: Master of Business Administration 

Year: 2024/2025 

Name of the Preparer: Hubert Setzler  

Master of Business Administration (MBA)  

2024-25 Mission 

 

To meet the needs of our region and beyond by offering a high-quality Master of Business 

Administration (MBA) program. Our student-focused comprehensive educational experience develops 

the executive decision-making competencies needed to successfully meet the current and future 

challenges of local, national, and global organizations.  

Linkage: School of Business and MBA Mission  

2024 – 25 MBA Mission Implementation 

high-quality Master of Business Administration 
(MBA) program  
 

Accredited by AACSB-International 
 

to meet the needs of our region. 
 
meet the current and future challenges of local, 
national, and global organizations. 

General MBA degree 
a concentration in Healthcare Executive 
Management 
 

local, national, and global organizations.  
 

Graduates employed by local, national, 
and global for-profit, non-profit, and 
governmental organizations  

student-focused  Class size of 25 or less 
Career related assignments  

a comprehensive educational experience 10 discipline courses 
 

develops the executive decision-making 
competencies needed to successfully meet the 
current and future challenges of local, national, 
and global organizations.  
 
 

Program learning outcomes: 

✓ Evidence-based decisions 

✓ Persuasive communication 

✓ Ethical 

✓ Sustainable 
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2024-25  

Program Learning Outcomes 
  

PLO 1: Graduates will be evidence-based problem-solvers. 

PLO 2: Graduates will be influential communicators. 

PLO 3: Graduates will be ethical decision-makers. 

PLO 4: Graduates will value sustainability. 

 
Program (MBA) 
Competency Goal: (What 
do we aim to achieve?) 

(MBA Student)) Learning 
Objective: (tasks to be 

accomplished to meet goal) 

 

Traits (what will be measured) 

Graduates will be 
evidence-based problem-
solvers. 

 

Students will apply an 
integrated evidenced-
based approach for 
executive decision-making. 

 

Students will: 
(a) Identify elements, relationships, and underlying 

principles of a managerial issue/question/problem 
(b)  Select and Apply appropriate Methodology 
(c) Interpret information  
(d) Provide evidence-based rationale for decisions 

Graduates will be 
influential 
communicators. 

Students will communicate 
persuasively in the 
professional environment 

 

Students will verbally and in writing:  

(a) Organize information 

(b) Provide relevant information  

(c) Explain and use evidence-based concepts 
(d) Anticipate disagreements 

(e) Utilize correct grammar  
(f) Use appropriate vocabulary  
(g) Utilize effective presentation format  

(h) Enhance audience/receiver understanding 

Graduates will be ethical 
decision-makers. 

Students will integrate 
appropriate business 
policies and practices with 
the guiding principles of 
honesty and concern for 
the benefit to all 
stakeholders. 

Students will: 

(a) Recognize ethical dilemmas 

(b) Assess the ethical implications of alternative 
courses of action 

(c) Provide rationale for decisions which indicates 
ethical concerns 

Graduates will value 
sustainability  
 
 
 
  
 

Students will integrate 
sustainability principles in 
the executive decision-
making process 
 

 

Students will  
(a) Recognize the ever-changing business 

environment 
(b) Seek, integrate, and value different 

stakeholders’ perspectives (diversity)   
(c) Recognize decision’s sustainability impact 

upon ecological, social, and economic 
dimensions 

(d) Recommend actions which have long-term 
value and exhibit appropriate sustainable 
practices 
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Executive Summary 

 

The MBA Program Learning Outcomes for 2024-25 

PLO 1: Graduates will be evidence-based problem-solvers. 

PLO 2: Graduates will be influential communicators. 

PLO 3: Graduates will be ethical decision-makers. 

PLO 4: Graduates will value sustainability. 

The program learning outcomes for 2024-25, findings and results are provided in this report. In summary, the 

assessment of all but on program learning outcomes indicates the need for improvements. Specific 

recommendations for improvement: (1) continually offering two topics for Contemporary Issues: ethics and 

sustainability; (2) changes in course content with more focus upon sustainability, justification of decisions, 

methodology selection and application, and ethical implications; and (3) changes in increasing faculty 

feedback to students. (4) offer instruction on the appropriate use of AI tools. These recommendations will be 

implemented in the Summer 2025 and Fall 2025. 

Although not a regular requirement of the learning assurance process, information from a world-wide 

assignment is also provided. 

The 2024-25 results indicate continuous improvement for the learning outcomes. The recommendations for 

2024 - 25 include: 

1. Continue offering the two courses concerning sustainability and ethics each summer. 
2. Continue assignments relating to our learning objectives with specific feedback to students about areas 

to improve. 

The MBA faculty concludes that this AOL process has been beneficial to the program and has improved 

student learning. 
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2024-25  

Student Learning Outcomes 
SLO 1: Students will apply an integrated evidence-based approach for executive decision-making.  

➢ Aligns to PLO 1: Graduates will be evidence-based problem-solvers. 

SLO 2A: Students will communicate persuasively in the professional environment. (written) 

➢ Aligns to PLO 2: Graduates will be influential communicators. 

SLO 2B: Students will communicate persuasively in the professional environment. (verbally) 

➢ Aligns to PLO 2: Graduates will be influential communicators. 

SLO 3: Students will integrate appropriate business policies and practices with the guiding principles of 

honesty and concern for the benefit to all stakeholders.  

➢ Aligns to PLO 3: Graduates will be ethical decision-makers. 

SLO 4: Students will integrate sustainability principles in the executive decision-making process. 

➢ Aligns to PLO 4: Graduates will value sustainability. 

  



5 
 

2024-25 Assessment Method 
Measures: All SLOs are measured using a direct and an indirect measure. The measurement process has 

been consistent for the past 6 years.  Faculty who taught an MBA course for 2024-25 were involved with the 

assessment process. 

Direct Measure: Faculty have consistently assessed a specific SLO for several years. Faculty assigned to 

the specific SLO independently rate the student’s submission on multiple items for the SLO using a 5-

point scale with 5 representing “Exceeding Expectations” and 1 representing “Below Expectations”.  

The sum score for each student determines if a student is below, meets or exceeds expectations. 

Please refer to the appendix for the rubrics. Submissions from MBA 730 were utilized. About 14 

individual students participated, which is about 15% of the MBA enrollment. 

Indirect Measure. An email was sent to all MBAs who graduated in Spring and Summer of 2025 

requesting their participation in a confidential and anonymous survey concerning the program. Please 

refer to the appendix for survey and data. The survey requested a rating of their perceived 

improvement for each student learning outcome and requested their opinions concerning the 

program. 

For 2024-25, 8 of 14 graduates 51% of the graduating seniors participated in the indirect measure 

process, however one questions had fewer than 8 responses.  

Method for Analysis:  The Director of the MBA program determines the percentage of students who met 

or exceeded expectations for each SLO by using the median of the different student’s scores for the direct 

measure. For the indirect, the measure is the means for the responses to the attitude question concerning the 

specific SLO.  

Results: Summary information concerning the percentage of students who met or exceeded expectations 

and the specific traits that scored the lowest is provided to the 2024-25 MBA faculty for analysis, discussion, 

and recommendations. 
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2024 – 25 Measures, Results and Actions  

for Each Program Learning Outcome 
 

PLO 1: Graduates will be evidence-based problem-solvers. 

SLO 1: Students will apply an integrated evidenced-based approach for executive decision-making.  

 

Background:   The traits to measure using the rubric focus upon the explanation and support for the decision. 

The mean for the previous year’s results is the baseline. 

Direct Measure of Students’ Submissions  

Procedure: The assignment was a requirement in Summer 2025 MBA 730 Leadership and 

Management. 

Read the case and analyze it. Provide response to the following: Identify the problem situation(s) in this case and 

describe the issues and implications for the situation(s). Provide a solution. 

Students’ submissions were evaluated using a normed rubric by MBA faculty. A score of 18 meets 

expectations.  

 

Indirect Measure - Survey   

Procedure. The survey included the following question and requested the rating of no improvement (1) 

to significantly improved (5). Thinking about your FMU MBA courses, please rate the impact upon your 

understanding and abilities concerning problem solving skills. 

. 
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Results 

 

PLO1: 
Graduates will 
be evidence-

based problem-
solvers 

Direct Measure 

Indirect 
Measure 
(mean) 

 
2024-25 

 Direct Measure  
Finding 

23 students 

2024-25 
Indirect 
Measure 
Finding 

 8 graduates 

Baseline 75% of MBAs meet or 
exceed expectation* 
 

4.6 
 

79% meet or exceed 
expectation 

 
Met baseline, 
almost met 
Benchmark  

does not meet 
Target 

4.6 
 

Meets baseline 
Exceeds 

benchmark and 
target 

Benchmark 80% of MBA meet or 
exceed expectations 
 

4.3 
 

Target  85% of MBAs meet or 
exceed expectations 

4.5 

 
* based upon average of previous 2 years  

 

 

Discussion 

The increased percentage of students meeting or exceeding expectations, is encouraging for the faculty. For 

2024-25 the analysis indicates that the students have improved and are making progress in their 

interpretation of the analysis and rationale for recommendation. We have not met the target yet, but year by 

year we are improving.  In all cases nearing, meeting or exceeding the benchmark. 

The indirect measure continues to indicate that the graduates perceive improvement in their ability, again 

meeting the Target.   

Recommendation for Action  

Faculty are requested: 

➢ to continue assignments that include specific requirements of the use of theory/data to support 
decisions.  

➢ to continue to provide feedback to students concerning the support of the decision, not just the 
appropriateness of the decision (this method appears to have created value for the students). 

➢ to enhance the assignments that require decisions and supporting of decisions. 
➢ to increase exposure to methodology selection and application. 
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PLO 2: Graduates will be influential communicators. 

SLO 2A: Students will communicate persuasively in the professional environment. - written 

 

Background:  This PLO relating to communication focus upon persuasion, not informing. The mean of previous 

year’s written communication results is the baseline. 

Direct Measure - Students’ submissions  

Procedure: A required assignment in Summer 2025 MBA 730 Leadership and Management. The 

assignment was a case study that that multiple viable alternatives for a solution in which students must 

justify and advocate for their solution.   

Fourteen (about 15% of the MBA students) submissions were evaluated using a normed rubric for 

written communication. A score of 39 meets expectations. 

Indirect Measure - Survey   

Procedure. The survey included the following question and requested the rating of no improvement (1) 

to significantly improved (5). The mean is the measure.  

Thinking about your FMU MBA courses, please rate the impact upon your understanding and abilities concerning 

written communication skills. 
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Results 

 

PLO 2A: 
Graduates will 
be influential 

communicators 
(written) Direct Measure 

 

Indirect 
Measure 
(mean) 

2024-25 
 Direct Measure  

Finding 
23 students 

2024-25 
Indirect 
Measure 
Finding 

 8 graduates 

Baseline* 
60% of MBAs meet or 

exceed expectation  4.1 85% meet or exceed 
expectation 

 
Exceeds baseline and 
benchmark, and met 

target 

 
      4.1 

 
Exceeds 
baseline, 

benchmark 
but not target 

Benchmark 
70% of MBA meet or 
exceed expectations 4.0 

Target 
85% of MBAs meet or 
exceed expectations 4.5 

 

* based upon average of previous 2 years 
 

 
 

Discussion 

The 2021-2022 result was 39%, the 2022-2023 result was 60% and the 2023-24 was 65%.  The 2024-2025 

result was 85%, an improvement that not only indicates positive results from the 24-25 recommendation, but 

also informal introductions to the use of AI tools. We have not met the target yet, but year by year we are 

improving.  In all cases nearing, meeting or exceeding the benchmark. 

Recommendation for Action 

Faculty are requested: 

➢ to continue requiring assignments to include written persuasive communication, not just information. 
➢ to provide feedback to students concerning persuasive communication with a focus upon improving the 

linkage of concepts and information supporting the recommendation. 
➢ to increase the requirement of written assignments to be heavily ladened with disciple specific 

vocabulary.  
➢ offer instruction on the appropriate use of AI tools. 
➢ offer the one-hour MBA 720 Contemporary Issues – Leadership and Communication as needed.  
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PLO 2: Graduates will be influential communicators. 

SLO 2: Students will communicate persuasively in the professional environment. - Oral 

 

Background:  This PLO traits focus upon persuasion, not informing. The mean previous years’ verbal 

communication results is the baseline. 

Direct Measure - Students’ submissions  

Procedure: The assignment was a presentation requirement in Summer 2025 MBA 730. 

The students’ oral submissions were evaluated using normed rubric for oral communication with a 

score of 39 meets expectations.  

Indirect Measure - Survey   

Procedure. The survey included the following question and requested the rating of no improvement (1) 

to significantly improved (5). The mean is used as the measure.  

Thinking about your FMU MBA courses, please rate the impact upon your understanding and abilities concerning 

oral communication skills. 
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Results 

PLO 2B: 
Graduates will 
be influential 

communicators 
(oral) Direct Measure 

 

Indirect 
Measure 
(mean) 

2024-25 
 Direct Measure  

Finding 
23 students 

2024-25 
Indirect 
Measure 
Finding 

 8 graduates 

Baseline* 
56% of MBAs meet or 

exceed expectation  3.6  
79% meet or exceed 

expectations 
 

Met baseline, almost 
met Benchmark  

does not meet Target 

 
 

4.4 
 

Exceeds 
baseline, 

benchmark 
and almost 

target 

Benchmark 
80% of MBA meet or 
exceed expectations 4.0 

Target 
85% of MBAs meet or 
exceed expectations 4.5 

* based upon average of previous 2 years 
. 

 

Discussion 

For the fourth year the percentage of students meeting or exceeding is below the benchmark but is a 

significant improvement from 2022-23.  The 2021-22 was 50%, the 2022-23 was 42%, the 2023-24 was 75% 

and now the 2024-25 is 79%.  It appears that the one-hour MBA 720:  MBA 720 Contemporary Issues – Leadership 

and Communication which was offered in the summer and fall and the focus by faculty upon persuasive communication 

contributed to the improvement. These results indicate continuous improvement. We have not met the target yet, 

but year by year we are improving.  In all cases nearing, meeting or exceeding the benchmark. 

The indirect measure indicates that the students perceive improvement.  

Recommendation for Action 

Faculty are requested: 

➢ To continue requiring assignments to include verbal persuasive communication. 
➢ To continue to provide feedback to students concerning verbal persuasive communication with a focus 

upon content, not just body language and voice - focus upon improving the linkage of concepts and 
information supporting the recommendation. 

➢ To offer the one-hour MBA 720 Contemporary Issues – Leadership and Communication every two years. 
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PLO 3: Graduates will be ethical decision-makers. 

SLO 3: Students will integrate appropriate business policies and practices with the guiding principles of honesty and 

concern for the benefit to all stakeholders.  

 

Background:  This PLO focus upon using business polices and analysis of stakeholders in the decision-process. 

The mean previous years’ ethics results is the baseline. 

Direct Measure - Students’ submissions  

Procedure: The assignment was a requirement in Summer 2025 MBA 730 Leadership and 

Management.   

Read the case and analyze it. Provide response to the following:  Identify the ethical issue(s) in the case. Who is 

impacted by these issues? Explain how they are impacted. Given your analysis of the ethical situation(s), provide 

recommendations to address these ethical dilemma(s). 

 

The students’ submissions were evaluated using a normed rubric. A score of 18 meets expectations.  

Indirect Measure - Survey   

Procedure. The survey included the following question and requested the rating of no improvement (1) 

to significantly improved (5). The mean is the measure.  

Thinking about your FMU MBA courses, please rate the impact upon your understanding and abilities 

concerning: Incorporation of an ethical perspective within decision makings 
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Results 

PLO 3: 
Graduates will 

be ethical 
decision-
makers. 

 Direct Measure 

 

Indirect 
Measure 
(mean) 

2024-25 
 Direct  

Measure Finding 
23 students 

2024-25  
Indirect  
Measure 
Finding 

8 graduates 

Baseline 
57% of MBAs meet or 
exceed expectation* 3.9 93% meet or exceed 

expectations 
 

Exceeded Baseline, 
Benchmark, and Target 

4.5 
Improves 
baseline 
Exceeds 

benchmark 
and target 

Benchmark 
85% of MBA meet or 
exceed expectations 4.0 

Target 
85% of MBAs meet or 
exceed expectations 4.0 

* based upon average of previous 2 years  
. 

 

Discussion 

The 2024-25 results indicate significant improvement and has been the first PLO to exceed baseline, 

benchmark, and target. A two-hour ethics course was offered in Summer 2023 and 2024 and contributes to 

this improvement. We met the target. This is the first target we have met since renewing the mission and the 

PLO’s. 

The survey indicates that the students perceive improvement.  

Recommendation for Action 

Faculty are requested: 

➢ to continue assignments to include the use of discipline’s ethical policies for supporting decisions, not 
just information about ethics. 

➢ to continue to provide feedback to students concerning the use of ethical policies and the identification 
of all parties. 

➢ To continue offering a two-hour MBA 720 Contemporary Issues – Ethics to be offered in the summer. 
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PLO 4: Graduates will value sustainability. 
SLO 4: Students will integrate sustainability principles in the executive decision-making process. 

Background:  This PLO was first implemented in 2022-23. 

Assessment Method:  

Direct Measure - Students’ submissions  

Procedure: The assignment was a requirement in Summer 2025 MBA 730 Leadership and 

Management. 

Read the case and analyze it. Provide a response to the following:   

What are the long-term implications of your solution(s), and are there some sustainability issues? 

The students’ submissions were evaluated using a normed rubric. A score of 15 meets expectations.  

Indirect Measure - Survey   

Procedure. The survey included the following question and requested the rating of no improvement (1) 

to significantly improved (5). The mean is the measure.  

 Thinking about your FMU MBA courses, please rate the impact upon your understanding and abilities 
Integration of sustainability within decision making. 
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Results 

PLO4: 
Students will 

integrate 
sustainability 

principles in the 
executive decision-

making process. Direct Measure 

 

Indirect 
Measure 
(mean) 

2024-25 
 Direct Measure  

Finding 
23 students 

2024-25 
Indirect 
Measure 
Finding 

 8 graduates 

Baseline 
31% of MBA meet or 
exceed expectations* 4.0 

64% meet or 
exceed 

expectations 
 

Does not meet 
benchmark or 

target 

4.4 
Exceeds  

benchmark 
but does not 
meet target 

Benchmark 
70% of MBA meet or 
exceed expectations 4.0 

Target 
90% of MBAs meet or 
exceed expectations 4.5 

* based upon average of previous 2 years 

 

Discussion 

The improvement in the percentage of students meeting, or exceeding expectations indicates continual 

improvement for the direct measure. A one-hour MBA 720 Contemporary Issues – Sustainability was offered in the 

summer 2023 and 2024. This course and the focus upon sustainability is considered as contributing to the continual 

improvement. We have not met the target yet, but year by year we are improving.  In all cases nearing, meeting 

or exceeding the benchmark. 

Recommendation for Action 

Faculty are requested: 

➢ to continue assignments in all courses to include issues of sustainability such as economic and social. 
➢ to continue the offering of the one-hour MBA 720 Contemporary Issues – Sustainability in the summer. 
➢ to explore if sustainability should be seeded more throughout the curriculum. 
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External Assessment Information 

 

During the Spring 2025 students enrolled in MBA 745: Applied Strategy were assigned to participate in a simulation 

game. This game is provided by the authors of the textbook.  4721 teams from 121 schools in 30 countries. 

The co-managers of Hotstepperz (Company H) earned a Global Top 100 ranking on the following performance criteria: 

• Overall Game-To-Date Score - Their Overall Score of 110.0 tied for the best Overall Score performance of the 

week, worldwide! 

The co-managers of D The Dudes LLC (Company D) earned a Global Top 100 ranking on the following performance 

criteria: 

• Return on Average Equity - Their ROE of 76.6% was the 33rd best ROE performance of the week, worldwide! 

The co-managers of Hotstepperz (Company H) earned a Global Top 100 ranking on the following performance criteria: 

• Overall Game-To-Date Score - Their Overall Score of 109.0 tied for the 72nd best Overall Score performance of 

the week, worldwide! 

• Stock Price - Their Stock Price of $656.13 was the 66th best Stock Price performance of the week, worldwide! 

 

This external assessment of the students’ decision making and application of theory is an indication of 

the quality of our program.   
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Numbers are in Percentiles 

 

Appendix 

 

Rubrics for all 2024 – 25 Learning Outcomes. 

Survey question and results for 2025 graduating MBAs 
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PLO 1: Graduates will be evidence-based problem-solvers. 

SLO 1: Students will apply an integrated evidenced-based approach for executive decision-making.  

 

 Does Not Meet 
Expectations             

Meets Expectations Exceeds Expectations 

 1                                       2                           3                             4                                   5 

Identification of 
elements, 
relationships 
and / or 
underlying 
principles of a 
managerial 
issue/question/ 
problem 

Significant omissi
ons 
or inaccuracies 
identifying the 
major concern of 
the managerial 
issue/question/ 
problem 
 
 
 

Interprets most of the 
information correctly to 
identify elements, 
relationships and / or 
underlying principles of 
the major concern of 
the managerial 
issue/question/ 
problem 

Interprets information correctly to 
identify the multi-dimensions of the 
situation. 
Indicates understanding of the 
complexity of elements, relationships 
and / or underlying principles of the 
managerial issue/question/ 
problem  
recognizes the implications of the 
problem 

Selection of 
methodology 
for analysis 
(methodology 
is defined as 
theory/tool 
relevant to the 
situation and to 
the discipline) 

Does not select 
appropriate 
methodology 
(Technique/model 
/ framework/theo
ry) 

Selection of the 
technique/model/ frame
work/theory is correct 
for the basic issue and 
indicates knowledge of 
the relevance to the 
managerial 
issue/question/problem 

Selection of the 
technique/model/ framework/theory 
indicates understanding of the 
complexity of the managerial 
issue/question/problem  
 
 

Application of 
the 
methodology 
for analysis 
(methodology 
is defined as 
theory/tool 
relevant to the 
situation and to 
the discipline) 

Linkage is not 
correct 
Or 
Including 
irrelevant 
information for 
the specific issue 
 

Application is mostly 
correct in linking the 
methodology to major 
concern of the 
managerial 
issue/question/ 
problem 
 

Prioritization of information and 
linkage of methodologies to the 
managerial issue/question/ 
problem indicates advance abilities to 
apply theory/tool relevant to the 
situation and to the discipline  
 

Interpretation 
of Analysis 

Interpretation has 
errors in 
judgment or the 
incorrect analysis 
of the linkages 

Correct interpretation of 
the linkage of the 
methodology and the 
major concern  

Correct interpretation of information 
relating the multi-dimensions of the 
situation 

Recommendati
on  

No 
recommendation 
for the major 
concern 
or 
Unclear or 
inconsistent 
recommendation 

Recommendation is 
clear and is specific to 
the major concern of the 
managerial 
issue/question/ 
problem 
 

Recommendation(s) indicates the 
understanding of the multi-
dimensions of the situation 
 

Rationale for 
Recommendati
on 

Recommendation 
is not based on or 
only superficially 

Information from the 
application of the 
technique/model/frame

Recommendation linkage to 
methodology is clear and interrelates 
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 based upon the 
information 
obtained from the 
application of the 
technique/model/
framework/theor
y 
 

work is clearly linked to 
the recommendation for 
the major concern of the 
managerial 
issue/question/problem  

the multi-dimensions of the 
managerial issue/question/problem 
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PLO 2: Graduates will be influential communicators. 

SLO 2A: Students will communicate persuasively in the professional environment. - written 

 

 Does Not Meet 
Expectations             

Meets Expectations Exceeds Expectations 

 1                                       2                           3                             4                                   5 

Purpose of 
Communication 

Purpose of 
communication is not 
clear  
 

Purpose of the 
communication is 
clear  
 

Introduction clearly state 
purpose of the 
communication 

Information 
organization 
 

lacks logical sequence 
which leads to 
audience confusion  
 

Majority of the 
information follows a 
logical sequence of 
flow  
 

All information follows a 
logical flow  

Linkage between 
concepts 

Linkages between 
concepts distracts from 
the objective of the 
communication 

Clear and coherent 
linkage of most of 
the differing 
information 

Exceptionally linkage of 
differing concepts. Audience 
can easily follow the 
connection among the 
differing information 

Information 
relevance  

Some information is 
not relevant to the 
communication 
objective  
or  
Insufficient explanation 
of how the information 
supports the purpose  
 

The information is 
relevant to the major 
communication 
objective and 
obviously needed to 
ensure audience 
understanding of the 
major purpose 

Information is relevant to the 
communication objective 
and allows the audience to 
understand the various 
dimensions/complexity of 
the topic 

Explanation Multiple examples of 
lack or incorrect 
documentation of 
information when 
needed 

Adequate 
explanation of key 
concepts and how 
the information 
supports purpose of 
communication 
Most of the 
information that 
needs 
documentation is 
cited correctly 

Excellent explanation of key 
concepts and theories; the 
communication enhances 
the target audience’s 
understanding of the how 
the information supports the 
purpose of the 
communication 
 
All information that needs 
documentation is cited 
correctly 
facts are precise and explicit 

Evidence – based  Uses minimal evidence 
to support opinion 
 
 

Most information 

supports thesis 

and is evidence-

based with facts 

 

 

Expertly advances 

argument with well-

researched evidence and 

documentation  

 
Obvious that possible 
arguments/objections to the 
thesis had been considered 

Grammar  
 
 

Contains numerous 
grammatical errors that 
distract from the 

Grammatical errors 
are negligible and do 
not distract from the 

No grammatical errors 
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overall objective of the 
communication 

overall objective of 
the communication 

Vocabulary  
 

Incorrect/inappropriate 
word choice which 
often interferes with 
communication 
 
 

Vocabulary is 
appropriate for 
context and subject 
matter. 
 

Vocabulary indicates 
understanding of the 
executive managerial issue 
and vocabulary of an 
executive 
or 
Uses vocabulary in a manner 
that indicates depth and 
breadth of knowledge and 
understanding of the context 
and subject matter. 
 

Visual Tools The use of visuals 
(charts and tables) to 
communicate 
information distracted 
from the effectiveness 
of the objective 
or 
the lack of visuals 
charts and tables) to 
communicate 
information distracted 
from the effectiveness 
of the objective 
 

Minor errors in use 
of visuals (charts and 
tables) to 
communicate 
information  
Or 
the lack of visuals 
charts and tables) to 
communicate 
information did not 
distract from the 
persuasiveness of the 
communication 
 

The use or not use of 
(visuals) charts and tables 
indicated awareness of the 
audience’s need for 
clarification  
 
 
 

Scorer’s Holistic 
Judgement 

The communication 
leads to more 
questions, confusion or 
misunderstanding for 
the audience 

The communication 
most likely enhanced 
the audience’s 
understanding  

The audience’s opinions and 
understanding of the 
information is greatly 
enhanced and influenced 

Format Multiple errors in 
format (spacing, 
margins, headings) 
distracts reader’s 
understanding 

Minor errors in 
utilization of 
appropriate 
document 
style/format which 
do not distract  
Format allows for 
ease of reading  

Writer uses  
Spacing, margins, headings, 
visuals (graphics, tables, or 
images) enhance reader’s 
understanding 
 

Paragraph structure Incorrect use of 
different topics within 
one paragraph 

Information in most 
paragraphs is specific 
and relevant to a 
topic  

All paragraphs have 
information that is specific to 
the purpose of the specific 
paragraph 

Sentence structure Multiple sentence 
structure distracts from 
reader’s understanding 

Minor errors in 
sentence structure 
which do not distract  

Writer uses complex and 
correct sentence structures 
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PLO 2: Graduates will be influential communicators. 

SLO 2A: Students will communicate persuasively in the professional environment. – oral 

 Does Not Meet Expectations             Meets Expectations Exceeds Expectations 

 1                                       2                           3                             4                                   5 

Purpose of 
Communication 

Purpose of communication is not 
clear  
 

Purpose of the 
communication is clear  
 

Introduction clearly state 
purpose of the 
communication 

Information 
organization 

 

lacks logical sequence which leads 
to audience confusion  
 

Majority of the 
information follows a 
logical sequence of 
flow  
 

All information follows a 
logical flow  

Linkage 
between 
concepts 

Linkages between 
concepts distracts from the 
objective of the communication 

Clear and coherent 
linkage of most of the 
differing information 

Exceptionally linkage of 
differing concepts. Audience 
can easily follow the 
connection among the 
differing information 

Information 
relevance  

Some information is not relevant 
to the communication objective  
or  
Insufficient explanation of how the 
information supports the purpose  
 

The information is 
relevant to the major 
communication 
objective and obviously 
needed to ensure 
audience 
understanding of the 
major purpose 

Information is relevant to the 
communication objective and 
allows the audience to 
understand the various 
dimensions/complexity of the 
topic 

Explanation Multiple examples of lack or 
incorrect documentation of 
information when needed 

Adequate explanation 
of key concepts and 
how the information 
supports purpose of 
communication 
Most of the 
information that needs 
documentation is cited 
correctly 

Excellent explanation of key 
concepts and theories; the 
communication enhances the 
target audience’s 
understanding of the how the 
information supports the 
purpose of the 
communication 
 
All information that needs 
documentation is cited 
correctly 
facts are precise and explicit 

Evidence – 

based  
Uses minimal evidence to support 
opinion 
 
 

Most information 

supports thesis and 

is evidence-based 

with facts 

 

 

Expertly advances 

argument with well-

researched evidence and 

documentation  

 
Obvious that possible 
arguments/objections to the 
thesis had been considered 

Grammar  
 
 

Contains numerous grammatical 
errors that distract from the 
overall objective of the 
communication 

Grammatical errors are 
negligible and do not 
distract from the 
overall objective of the 
communication 

No grammatical errors 
 

Vocabulary  
 

Incorrect/inappropriate word 
choice which often interferes with 
communication 

Vocabulary is 
appropriate for context 
and subject matter. 

Vocabulary indicates 
understanding of the 
executive managerial issue 
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 and vocabulary of an 
executive 
or 
Uses vocabulary in a manner 
that indicates depth and 
breadth of knowledge and 
understanding of the context 
and subject matter. 
 

Visual Tools The use of visuals (charts and 
tables) to communicate 
information distracted from the 
effectiveness of the objective 
or 
the lack of visuals charts and 
tables) to communicate 
information distracted from the 
effectiveness of the objective 
 

Minor errors in use of 
visuals (charts and 
tables) to communicate 
information  
Or 
the lack of visuals 
charts and tables) to 
communicate 
information did not 
distract from the 
persuasiveness of the 
communication 
 

The use or not use of (visuals) 
charts and tables indicated 
awareness of the audience’s 
need for clarification  
 
 
 

Scorer’s Holistic 
Judgement 

The communication leads to more 
questions, confusion or 
misunderstanding for the 
audience 

The communication 
most likely enhanced 
the audience’s 
understanding  

The audience’s opinions and 
understanding of the 
information is greatly 
enhanced and influenced 

 

oral communication 

 

Non-verbal 
communication 

 

Speaker utilizes little to no 
audience eye contact; hand 
gestures are rarely used; little 
body movement and few facial 
expressions.  
Use of notes is distracting to 
audience 

Speaker demonstrates 
acceptable posture, 
hand gestures, body 
movements, facial 
expressions, eye 
contact. 
Use of notes is not 
distracting to audience 
 

Speaker demonstrates 
exceptional posture, hand 
gestures, body movement, 
facial expressions, eye contact 

Elocution Speaker exhibits many vocal 
disfluencies; has multiple errors in 
pronunciation; pace, volume, or 
pitch which detract from quality of 
presentation. 

Vocals are acceptable 
in pace, volume, or 
pitch, 

Vocals are exceptionally and 
appropriately well-paced, 
easily heard by all audience 
members, and varied in pitch 
to enhance message. 

Audience 
questions 

Speaker does not adequately 
respond to audience 
questions/comments  

Speaker responds 
appropriately to all 
audience interactions 

Obvious that the speaker was 
prepared to answer and 
respond to all audience’s 
comments/questions 
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PLO 3: Graduates will be ethical decision-makers. 

SLO 3: Students will integrate appropriate business policies and practices with the guiding principles of honesty and 

concern for the benefit to all stakeholders.  

 

 Does Not Meet 
Expectations             

Meets Expectations Exceeds Expectations 

 1                                       2                           3                             4                                   5 

Identify ethical issues 

 

Does not recognize 
the ethical issue 

Recognizes the 
basic ethical issue 

Recognizes the complexity of the 

ethical issues  
 

Ethical principles No indication of the 
discipline-related 
ethical principles 
 

Explains the basic 
issue regarding 
discipline-related 
ethical principles  

Indicate in-depth understanding of 

the ethical issues and possible 
unethical behavior in regard to 

the discipline-related ethical 
principles 

 

Identifies stakeholders Only recognizes the 
major stakeholder  
or 
Unsure of who is a 
stakeholder 

Recognize the 
major 
stakeholders 

identifies obvious and less 
obvious stakeholders 

Recognizes the impact 
upon stakeholders 

Does not recognize 
the negative 
consequences upon a 
stakeholder 

Identifies the 
major 
stakeholders’ 
perspectives  

Details the differences in 
viewpoints to clearly identify the 
ethical implication of the issue 
for all stakeholders 

Solution Solution indicates 
lack of concern for 
minimizing the 
negative impact upon 
a stakeholder  
or for using ethical 
principles 
Or of valuing 
different 
perspectives 

Solution benefits 
most of the 
stakeholders and 
indicates ethical 
reasoning by 
identification and 
consideration of 
concerns from 
multiple 
stakeholders 

Solution integrates appropriate 
business policies, practices, and 
ethical principles to benefit 
individual persons, the group, 
the organization, and the 
broader community  
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PLO 4: Graduates will value sustainability. 

SLO 4: Students will integrate sustainability principles in the executive decision-making process 

 Does Not Meet 
Expectations             

Meets Expectations Exceeds Expectations 

 1                                       2                           3                             4                                   5 

role of sustainability No indication of the 
discipline-related 
sustainability principles  

Explains the basic 
issue regarding 
discipline-related 
sustainability 
principles  

Application of the ethical 
principles indicates in-depth 

understanding of the ethical 
issues /unethical behavior  

 

Analyze managerial 
situations 

Minimum 
interconnection among 
perspectives identified 

Recognize various 
interconnection 
among perspectives 

Details the interconnections 
among political, ecological, 
social, and economic 

Solution Minimum concern for 
long-term value, focus 
is upon the short-term  

Solution indicates 
consideration of 
long-term value 

Solution indicates 
consideration of long-term 
value and reflects 
integrating organizational 
resources to achieve long-
term value 
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1 Program of study: 

 Answered: 8  Skipped: 0 

MBA 

MBA-HEM 

 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

ANSWER CHOICES RESPONSES   

MBA 100.00%  8 

MBA-HEM 0.00%  0 

TOTAL   8 
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Q2 Employment: 

 Answered: 8  Skipped: 0 

 

ANSWER CHOICES RESPONSES  

Employed full-time in my career 75.00% 6 

Employed full-time but not in my chosen career 12.50% 1 

Employed part-time 0.00% 0 

Not employed 12.50% 1 

TOTAL  8 

 

  

75%

13%

0%

13%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Employed full time in my chosen career

Employed full time but not in my chosen
career

Employed part time

Not employed
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Q3 Graduation Date 

 Answered: 8  Skipped: 0 

 

ANSWER CHOICES RESPONSES   

Spring 2025 13%  1 

Summer 2025 25%  2 

Fall 2025 63%  5 

TOTAL   8 

 

  

13%

25%

63%

0% 10% 20% 30% 40% 50% 60% 70%

Spring 2025

Summer 2025

Fall 2025
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Q4 Please rank from 1 to 5 with 1 as most important these factors concerning 
your decision to seek the MBA from Francis Marion University. 

 Answered: 8  Skipped: 0 

 

  1 2 3 4 5 TOTAL SCORE 

Tuition/cost 42.9% 
3 

14.3% 
1 

14.3% 
1 

0.00% 
0 

28.6% 
2 

  
7 

  
2.57 

Experience with FMU 28.6% 
2 

28.6% 
2 

14.3% 
1 

28.6% 
2 

0.0% 
0 

  
7 

  
2.43 

AACSB accreditation 0.0% 
0 

14.3% 
1 

42.9% 
3 

14.3% 
1 

28.6% 
2 

  
7 

  
3.25 

On-line and on-campus 
program 

14.3% 
1 

0.0% 
0 

28.6% 
2 

26.8% 
2 

26.8% 
2 

  
7 

  
3.57 

Faculty 14.3% 
1 

42.9% 
3 

0.0% 
0 

28.6% 
2 

14.3% 
1 

  
7 

  
2.86 

 

 

 

 

 

 

 

 

2.57

2.43

3.25

3.57

2.86

0.00 0.50 1.00 1.50 2.00 2.50 3.00 3.50 4.00

Tuition/cost

Experience with FMU

AACSB accreditation

On-line and on campus program

Faculty
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Q5 Would you recommend the program to others? 

 Answered: 8  Skipped: 0 

 

   DEFINITELY 
WOULD NOT 

(NO 
LABEL) 

(NO 
LABEL) 

(NO 
LABEL) 

DEFINITELY WOULD 
RECOMMEND 

TOTAL WEIGHTED 
AVERAGE 

(no label) 0.0% 
0 

0.0% 
0 

0.0% 
0 

0.0% 
0 

100.0% 
8 

  
8 

  
5.00 

 

  

0.0%

0.0%

0.0%

0.0%

100.0%

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Definitely would not

(no label)

(no label)

(no label)

Definitely would
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Q6 Please indicate your opinion with each of the following: 

 Answered: 8  Skipped: 0 

 

  STRONGLY 
DISAGREE 

DISAGREE NEUTRAL AGREE STRONGLY 
AGREE 

TOTAL WEIGHTED 
AVERAGE 

The MBA program has 
effectively equipped me to be an 
evidence-based problem-solver. 

0.0% 
0 

0.0% 
0 

12.5% 
1 

50.0% 
4 

37.5% 
3 

  
8 

  
4.25 

I feel confident in my ability to 
communicate persuasively as a 
result of my experience in the 
MBA program 

0.0% 
0 

0.0% 
0 

25.0% 
2 

37.5% 
3 

37.5% 
3 

  
8 

  
4.13 

The MBA program has 
deepened my understanding 
of the importance of 
sustainability in business 
practices. 

0.0% 
0 

0.0% 
0 

0.0% 
0 

62.5% 
5 

37.5% 
3 

  
8 

  
4.38 

I feel prepared to navigate 
ethical challenges and lead with 
integrity in professional settings 
after completing the MBA 
program. 

0.0% 
0 

0.0% 
0 

0.0% 
0 

50.0% 
4 

50.0% 
4 

  
8 

  
4.50 

 

  

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

The MBA program has effectively equipped me to be an evidence-
based problem-solver.

I feel confident in my ability to communicate persuasively as a
result of my experience in the MBA program

The MBA program has deepened my understanding of the
importance of sustainability in business practices.

I feel prepared to navigate ethical challenges and lead with
integrity in professional settings after completing the MBA

program.

STRONGLY AGREE AGREE NEUTRAL DISAGREE STRONGLY DISAGREE
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Q7 Please rate the MBA Program: 

 Answered: 8  Skipped: 0 

 
 

 

  

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

Academic Standards

Quality of Instructors

Content of Courses

Currency of Information

Availability of Professors

Overall meeting my needs for my career

VERY POOR POOR GOOD VERY GOOD EXCELLENT

 EXCELLENT VERY 
GOOD 

GOOD POOR VERY 
POOR 

TOTAL WEIGHTED 
AVERAGE 

Academic Standards 75.0% 
6 

12.5% 
1 

12.5% 
1 

0.0% 
0 

0.0% 
0 

 
8 

 
4.6 

Quality of Instructors 62.5% 
5 

12.50% 
1 

25.0% 
2 

0.0% 
0 

0.0% 
0 

 
8 

 
4.4 

Content of Courses 37.5% 
3 

50.0% 
4 

0.0% 
0 

12.5 % 
1 

0.0% 
0 

 
8 

 
4.1 

Currency of Information 62.5% 
5 

25.0% 
2 

0.0% 
0 

12.5% 
1 

0.0% 
0 

 
8 

 
4.4 

Availability of Professors 75.0% 
6 

25.0% 
2 

0.0% 
0 

0.0% 
0 

0.0% 
0 

 
8 

 
4.8 

Overall meeting my needs for my 
career 

50.0% 
4 

25.0% 
2 

25.0% 
2 

0.0% 
0 

0.0% 
0 

 
8 

 
4.3 
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Q8 Please discuss any projects or assignments from the program that 
particularly stood out to you in terms of providing value to your learning 

experience? 

 Answered: 7  Skipped: 1 

# Date Responses 

1 Mon 7/7/2025 10:29 AM 

The BSG game in Strategic Planning with Dr. Kay Belanger gave us simulated hands-on 
experience where we were able to experiment with strategies that would either sanction 
us or benefit us year for year. It was a great way to engage with course material as we 
were able to apply our knowledge, face consequences caused by our actions almost 
immediately, and compete with not only our classmates but also other schools in the 
U.S. This made the class more interesting and allowed us to apply theoretical 
coursework into the “real world”. 

2 Mon 7/7/2025 11:07 AM The BSG game from the strategy class. It forced us to make decision with real 
consequences and use knowledge from various MBA courses 

3 Mon 7/7/2025 7:59 PM I loved the Healthcare ethics class 

4 Fri 7/11/2025 9:22 PM 

I really enjoyed the project in Dr. Serrano’s Corporate Finance class. After learning key 
financial concepts, we applied them by evaluating our own 401(k) portfolios, including 
the investment options offered through HopeHealth. It was a valuable exercise with a 
direct financial impact on my future, and it made the material feel especially relevant 
and practical even on a personal level. 

5 Sat 7/12/2025 7:06 AM The marketing project we did was one of my favorite projects throughout the entire 
program. I think it really unearthed some things our organization needs to get better at. 

6 Sat 7/12/2025 7:06 AM 

I appreciated the project-focused courses that concentrated on 
issues/topics/assignments relevant to not only our healthcare industry, but HopeHealth 
specifically. I think this made a great connection for our senior leaders as well to see 
how what we are learning (what the are choosing to pay in investment in their people) is 
bringing a ROI. 

7 Sun 7/13/2025 6:21 AM 

The first class ‘Leadership and Management’ was a great beginner class to start the 
program with. Especially having been out of school for over 15 years. Healthcare 
Economics with Dr. Munn may  have been my favorite. The text/reading material was 
good. The assigned documentary was very good, even though outdated, it was still 
relevant to today’s issues.  
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Q9 How would you rate the focus upon each of the following skills 

 Answered: 8  Skipped: 0 

 

 

  NOT ENOUGH 
FOCUS 

JUST THE RIGHT 
AMOUNT 

TO MUCH 
FOCUS 

TOTAL WEIGHTED 
AVERAGE 

Use of Excel 25.0% 
2 

75.0% 
6 

0.0% 
0 

  
8 

  
1.8 

Oral Communication 25.0% 
2 

62.5% 
5 

12.5% 
1 

  
8 

  
1.9 

Team Work 0.0% 
0 

87.5% 
7 

12.5% 
1 

  
8 

  
2.1 

Leadership 0.0% 
0 

100.0% 
8 

0.0% 
0 

  
8 

  
2.0 

Written Communication 0.0% 
0 

75.0% 
6 

25.0% 
2 

  
8 

  
2.3 

Use of information (tools)  to 
make decisions 

0.00% 
0 

100.0% 
8 

0.0% 
0 

  
8 

  
2 

 

  

0.0% 20.0% 40.0% 60.0% 80.0% 100.0% 120.0%

Use of Excel

Oral Communication

Team Work

Leadership

Written Communication

Use of information (tools)  to make decisions

TO MUCH FOCUS JUST THE RIGHT NOT ENOUGH FOCUS
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Q10 What do you like best about the program? 

 Answered: 7  Skipped: 1 

# Date Responses 

1 Mon 7/7/2025 10:29 AM 

I enjoyed how strenuous and demanding the coursework was, as I have experienced the 
opposite for certain undergrad classes. The instructors were also extremely knowledgeable 
because they had professional backgrounds before teaching. I really enjoyed projects where we 
had to work in teams because it allowed us to interact with fellow students who come from 
entirely different backgrounds and cultures. Towards the Indirect measure survey end of the 
program, we were able to establish a tight-knit group of people who could share knowledge and 
expertise, but also have social gatherings and even a beer. It is worth mentioning that it felt like 
we were heard when Dr. Setzler would ask for feedback about the classes/professors we were 
taking, as this allowed us to address issues and room for improvement. 

2 Mon 7/7/2025 11:07 AM 
What I like the best is the hybrid model that allows students with jobs to progress through at 
their own pace.  

3 Mon 7/7/2025 7:59 PM I liked the summer courses that offered elective focus 

4 Fri 7/11/2025 9:22 PM That it was in person. Special bonus for being on HH campus 

5 Sat 7/12/2025 7:06 AM 

I truly appreciated the concierge service for our cohort. Having professors come to us and having 
flexible scheduling for courses made it so much easier to access the program.  I don’t know that 
I would have been as quick to join the MBA program through the traditional methods, if at all, to 
be honest. I am an in-person learner, and on-line is great for accessibility, but I personally have a 
difficult time with 100% on-line environment. I don’t feel an engaged, and I know it was a lot to 
send each professor over to us, but believe me, it was very much appreciated. 

6 Sat 7/12/2025 7:06 AM 

I appreciate the experience that each professor brings with them. It’s one thing to have a PhD 
and be an expert via book and theoretical knowledge, but the actual work experience that each 
professor shared, with their own takes on how the instruction given is applied in different 
industries is extremely beneficial for us as students. 

7 Sun 7/13/2025 6:21 AM 

What I liked most about the MBA program was how it aligned directly with real challenges at 
HopeHealth. We were able to take what we learned in class and apply it to projects that 
delivered immediate value to the organization. This helped us to enhance our understanding of 
the course material even after completing courses. 
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Q11 What do you dislike the most about the program? 

 Answered: 7  Skipped: 1 

# Date Responses 

1 Mon 7/7/2025 10:29 AM 

I stated that I would recommend the program to others in section 5 because it is a superb 
academic program. However, I would not recommend the program for people who are student-
athletes wanting to enroll in the accelerated program. This is simply because there is not 
sufficient time to focus on each class which forces us to “go through the motions” rather than 
actually diving deep into the class and understanding the topics fully. Obviously, there are 
certain instances where this program is the only solution, like for myself, but I am certain that I 
would have retained more knowledge if we had more time to study the material. 

2 Mon 7/7/2025 11:07 AM 

What I dislike the most is the lack of currency in the information presented. For example, some 
course lectures are still the same from 2017. Not enough emphasis on new 
technologies/business apps that are extremely valuable in this job market (Excel, Data mining, 
SQL, PowerBi, Tableau,...)  

3 Mon 7/7/2025 7:59 PM 
Far too academic at times in execution of testing -  
not realistic in practical use in workforce 

4 Fri 7/11/2025 9:22 PM Not having a spring break during Spring 2025 

5 Sat 7/12/2025 7:06 AM 
Some of the professors didn’t quite have the course and project completely finalized until 
sometime during the semester. That made a couple of the courses a little more challenging to 
follow, but that’s completely understandable and I can also appreciate being the test-dummy. 

6 Sat 7/12/2025 7:06 AM  N/A 

7 Sun 7/13/2025 6:21 AM 

One challenge I experienced during the MBA program was the limited downtime between 
courses. There were periods where we transitioned from one class to the next with little to no 
break and made it difficult to recharge. This was largely due to scheduling challenges between 
FMU and HopeHealth. While I understand the challenges, it added to the intensity of the 
program at times. 
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Q12 Do you have any suggestions that would assist us in continuing to improve 
the MBA program? 

 Answered: 4  Skipped: 4 

# Date Responses 

1 Mon 7/7/2025 10:29 AM  N/A 

2 Mon 7/7/2025 11:07 AM 

Yes, while I overall enjoyed what I learned I would advise faculty members to attend 
Microsoft webinars and get trained on Excel, Powerbi, etc to keep up with business 
apps learning. My experience at Sonoco in the last 3 years as made me realise that 
FMU is far behind other schools in terms of teaching students how to leverage these 
tools and become skillful/valuable employees 

3 Mon 7/7/2025 7:59 PM 
The on-campus testing is prohibitive for remote learners. I understand the advantage 
for many, but those unable to travel that far for a 75 minute course or test, it is a weird 
expectation in today's working environment. 

4 Fri 7/11/2025 9:22 PM 
Allow more time to fill out the questionnaires about the professor. Most of the time, by 
the time I saw the email it was too late to respond. Make the questionnaires about the 
professor mandatory. 

5 Sat 7/12/2025 7:06 AM  N/A 

6 Sat 7/12/2025 7:06 AM 
 I don’t have any specific suggestions at this time. The program has been a great 
experience, and I encourage you to continue doing what you’re doing because it is 
effective. 

7 Sun 7/13/2025 6:21 AM  N/A 

 

 

 


